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3. VaNgnTHaTaIAsIRaeu
3.1 Nangns
3.1.1 IUIUNUILAN sunaeavangns hidaandn 124 widefin
3.1.2 laseadramangns

1) wuadvdneialy lddesndn 30 vdqein
2) nuandvane litdesndn 88 wuq8nA
2.1) JwenUiAu 50 LA
2.2) Fueniden litesnin 38 WU
3) nuRIYLFaNLEs Litlaandn 6 UYNA

3.1.3 59899

1) nundvAnwialy 30 wdoeda
1. nguivvinezn1sldiInaanIw 91U 9 wiefn
1.1 518391U9AU 1 5987381 U 3 wUenn
89510064 nYINI 3 (2-2-5)
Wisdom of BUU
1.2 5783viden S1uau 6 wisedn Al
1.2.1 Vo @dnienisiaiuainqmunmdin s1uau 2 minefin
89510164 Uy 1vauAsugnanesiies 2 (1-2-3)
Philosophy of Sufficiency Economy
1.2.2 IMIANERTFIANINENSEINEIIANAMTIN $1u9Y 2 videfin
89510464 mmnﬁaqmmw 2 (1-2-3)
Food for Health
1.2.3 guvissmansiilanisiaduaiisganindia S1uau 2 iaedn
89510764  Aush wAduiuSkaTauIN 2 (1-2-3)
Love, Sex and Health
2. nguirmaidiosinewazwaifiodlon $1uay 12 witeda deil
2.1 1@9NITEY 2 318381 31U 4 Rein
89520064 wawlasnuaMusulnveusedinulny oy wazlan 2 (1-2-3)
Citizenship and Responsibility towards Society
of Thailand, ASEAN, and the World
89520164 AINAIUINBLNITAAUDNNTOU 2 (1-2-3)
Lateral Thinking Skill Development
2.2 \@9NK38U 2 51873%1 U 6 RUIWAA
89520464  nwdinguiienisieans 3 (2-2-5)
English for Communication
89520664  nwissnquiiiensiouiTinase 3 (2-2-5)
Experiential English
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2.3 1@0N138U 1 518791 31U 2 RUIWAA
89520864 Minvemwilneiionsendnludinusiuars 2 (1-2-3)
Thai Language Skills for Careers in Contemporary Society
3. nguivniasuaussouzmsinaululanaunan S1uau 9 wiinehn
3.1 97839109AU 1 5187391 MUY 2 RUIWAA
89530064  lenanazaunimelunisinaululansunan 2 (2-0-4)
Opportunities and Challenges for Future Careers
3.2 IWIVNADN 3 T8 MUY 7 WUWAA
3.2.1 5183911 S99 HenBoY 2 518391 $1uU 4 Midehn
Annsiseunisasuluveeulal ﬁﬁmwﬁwmé’agiwwmmmLéihﬁqLﬁawmﬂiw%ﬂé’maa@nm
Lifinnsdannsiasu dandensedvlaynaiaseu Wisunisussliunalinaoniial lae
Computer-based testing or Internet-based testing)
s1e3vaumalulag
89530864  aa1n3RAIAINg 2 (2-0-4)
Science Literacy
3183YIAIUNITUINITIANS
89531164 N nTUALYINNULALEIAR 2 (2-0-4)
Law for Worker and Business
3.2.2 g3y INNTS Tindngasnmualiidalundngasiseu 1 518797
IIUIU 3 BUWAN (TANISITPUNITADULUY Project-based Learning Liiin159nn1519a0U W
foudufanssu Pitching) GAnazasiunillffesrinusedunlungy 3.1 uaz 3.2.1 Asu 6 viiawin
89539964 MsasassAfansilodeny 3 (0-0-9)

Creating Social Enterprises

ANUNUNYVBITRAIVINUINIVIAN YN
SHAITIUTLNOUMIULAY 8 VAN UANUNUIYAIH
LAUSHE 3 UaNWIA PN SHAVDIIATINITIRAIE1TUNNSANYIILY

\vsviandnil 4-6 L dAUTDII 1IN
100-199 e nguIvvinuensleiInAmnIN
200-299 wneds nqudvnaliedlnanaznailiadan
300-399 vneie ngaivieuanssauzmsihaululaneunag

LBAUSHANANN 7-8 N0 UNas1951873%
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2) By anie Litdesndn
2.1) ¥1enUIAY

20111164

20111264

20111364

20111464

20111564

20112264

20114164

20114264

20121664

20122164

20124364

20126164

20135164

20135264

20135364

20138164

20145464

nouinsdoasuazgiivimidelutiogiu
Communication Theory and Media Landscape
nsdeansesrnsilosdiu

Introduction to Corporate Communication
inwgnisdeansiioruinamans
Communication Skills for Communication Arts
MsADESLUSUALL aady

Introduction to Brand Communication
wdnnsdeRia

Principles of Digital Media

miﬁt,vi’]ﬁu%

Media Literacy

Aevfinmefifionuiinamans

Computer for Communication Arts
MsEnenNRITALD eadL

Introduction to Digital Photography
Mwdangquiiienuimamans

English for Communication Arts
nynTendeyatelinamans

Data Analysis for Communication Arts
wmﬁﬂﬁugmsuaqmimém?iamwm?{auim

Basic Production Techniques for Visual Media
LLU’Jﬁﬂﬂ’l‘ﬁLfJuéﬂ‘ﬁzﬂaUﬂ’li

Entrepreneurial Mindset
szileuIIdenslivanans

Research Methodology in Communication Arts
MawFeuaundouion sy

Preparation for Work

anAafne

Co-operative Education
nQMNeLAzISYsTINEe

Laws and Ethics of Mass Media
dunuannadne

Co-operative Seminar

88 U IBEGTY

50 d8nn

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

2 (1-2-3)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

2 (1-2-3)

6 (0-18-9)

3 (3-0-6)

1(0-3-1)
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2.2) Fynenvaan Lideendn 38

20222364

20223664

20223864

20226564

20227464

20229164

20229264

20229364

20232464

20232564

20232664

20232964

20233164

20233264

20233364

20233464

20233564

20234464

mMsleuiientsdeans

Writing for Communication
doRaviatugaamnssuiuia

Digital Media and Entertainment Industry
waFnssuglddenisa

Digital Media User Behavior
WENNISAAIALALNTROATRUTUA

Marketing and Brand Communication Principles
dordratunisilewazdany

Digital Media Politics and Society
Tassnsindeansuusudiioln 1

Project for Amateur Brand Communicators |
Tnsanistindeansuusuaiioln 2

Project for Amateur Brand Communicators |l
Tsanstindeansuusuaiioln 3

Project for Amateur Brand Communicators |l
NFINNITAINANYAIDIANT

Corporate Image Management
meninguiidnldddefionisdeans
Stakeholders Analysis for Communication
ﬂ’]i‘U%‘MTﬁﬂWi%@?ﬂi@ﬂﬁﬂﬁ

Corporate Communication Administration
nseanInlaguslangaavia

Digital Consumer Insights
mMsaseassfauAnlunisieasuusud

Idea Creation for Brand Communication
ﬂaqmﬁmimumuﬁa

Strategic Media Planning
nsaduassdilonlugadonvia

Content Creation in Age of Digital Media
nmadugusgnieuazdeaniusenis
Announcer and Master of Ceremonies
wiAtian1 58NNyl

Interviewing Technique
wmeaflauaznaluladiiionisiniaue

Techniques and Technology for Presentation

“nuenn
3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

1(0-3-1)

1(0-3-1)

1(0-3-1)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



20234764

20234864

20235664

20236264

20236364

20236464

20236664

20236764

20237264

20237364

20237564

20237664

20242764

20242864

20243764

20243964

20244564

20244664
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nsnandeRaviA 3 (2-2-5)
Digital Media Production
NSENEANARALBLAZNITANLASINN 3 (2-2-5)

Studio Photography and Photos Retouching
affnugudmiunIfonsioans 2 (2-0-4)
Basic Statistics for Communication Research
Fouavianssufienisdeansesdng 3 (2-2-5)
Media and Activities for Corporate Communication
Msdansdeinavudug 3 (3-0-6)
Media Relation Management

dordraientstiiaue 3 (2-2-5)
Digital Media for Presentation
nsasassfideniiientsdeasuusus 3 (2-2-5)
Content Creation for Brand Communication
NN990NLUULUTURA 3 (3-0-6)
Brand Design

nagnsn1suIMIUsraunsalfuslng 3 (3-0-6)
Strategic Customer Experience Management
‘qﬂﬁﬂm‘wLLamJ’]ia']Vlvmé’mﬂuﬂ’liﬁ’lq’m 3 (3-0-6)
Personality and Social Etiquette for Workplace
wnlthazUssifuAniunsdoaslutagdu 3 (3-0-6)
Current Trends and Issues in Communication
NIANYIAUAIIDATE 3 (2-2-5)
Independent study
nsuImIUssdiulagnsianisnsdeanslungingd 3 (3-0-6)
Issue Management and Crisis Communication Management
M3NuRLLazUsTduNansieans 3 (2-2-5)
Planning and Evaluation for Communication
msudadmivauiimenans 3 (3-0-6)
Translation for Communication Arts
nMsisgiaanunsailugadendva 3 (3-0-6)
Interpretation of Current Affairs in Age of Digital Media
nswAndenweuRsEuLen1deasearng 3 (3-0-6)
Short Film Production for Corporate Communication
mseenuuunsfiniiodeddva 3 (2-2-5)
Graphic Design for Digital Media
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20244964  nsEnURTRNSHARFRRTVIE 3 (2-2-5)
Digital Media Production Practice
20245564 NNSEUNUINITHOENTOIANT 3 (2-2-5)

Seminar in Corporate Communication Issues
20245764 MFITpUsEENAloUlNAEAS 3 (1-4-4)

Applied Research for Communication Arts

20246564 ﬂmﬁé’aﬂqmﬁamiﬁamiaqﬁm 3 (3-0-6)

English for Corporate Communication
20246864 A15BDNLUULALNARFDNINT 3 (2-2-5)

Visual Media Design and Production

20246964 ﬂ’]i@@ﬂLLUULL@%N’EWg@ﬂWWLﬂa@TﬂW} 3 (2-2-5)

Motion Graphic Design and Production

20247164 MNIIUTIAMTHRANTUUTUMLTINAELNS 3 (3-0-6)

Strategic Brand Communication Campaign

3) NUINIVADNLES bUTIBENTN

6  wenn

Wdenissusedvla 9 1nsedniilegeuluuinerdeysnn vise

WoniseuanantuganAnwdunimelusaznieuen itesndn 6 wiiefn

AUNUIYVDISHAIVINNIN IV AN

LAY TRAANUAILTN
201
202
usiasail 4
\@usasi 5

o U d‘
LAUSHEAFIN 6
LBAUSHERAIN 7-8

IR
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VIEInN
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N0
R0
EGeIAN
N0
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anainidageu
LlUsHERF NN UNAY
LasAEIvILONLEDN
FIUnaoy
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wHuMsAnwveslldnluvdngastimaemansUudia TuudaznaseuvesUnisdny

5!
U7 1 atmansAnudiy (First Semester)
NUINIYY sauazdaseivn wiena
(ngef-ufuR-fAnwn
AaenuLeg)
Anwwialy 89510164 | USusy1uealrsugianeLiies 2 (1-2-3)
Philosophy of Sufficiency Economy
89520164 | N1IWAIUYINYENITANUBDNNTOU 2 (1-2-3)
Lateral Thinking Skill Development
89520464 mmé’mqmﬁamsﬁami 3 (2-2-5)
English for Communication
Jwendefu | 20111164 | nauinsdeansuazgivimideluilagiu 3 (3-0-6)
Communication Theory and Media
Landscape
20111264 | msdeansernsidecdu 3 (3-0-6)
Introduction to Corporate Communication
20114164 | peufiawesiieudnamans 3 (2-2-5)
Computer for Communication Arts
594 (Total) 16
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Ui 1 arensAneUane (Second Semester)

NUINIYN sauazdaseiv wulein
(Nguf-UfuR-
AnwfunuLag)
Anwhly | 89510064 | nfiysw 3 (2-2-5)
5183109 Wisdom of BUU
Anwvily 89520064 | wawllesnumnusuinveunedinulneg 2 (1-2-3)
DU tazlan
Citizenship and Responsibility towards
Society of Thailand, ASEAN, and the
World
89520864 | vinwenwilveiienisendwludenusiy 2 (1-2-3)
ale
Thai Language Skills for Careers in
Contemporary Society
89530864 | aa1n3aa1nIng 2 (2-0-4)
Science Literacy
Fynentedu | 20111364 | vinwsnisdearsiieruivarans 3 (2-2-5)
Communication Skills for
Communication Arts
20111464 | msdeansuususiloy 3 (3-0-6)
Introduction to Brand Communication
20114264 | nsehenmasviaed 2 (1-2-3)
Introduction to Digital Photography
594 (Total) 17
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U 2 aan1sanwdu (First Semester)

RUINIY sWawasosein wuwNA
(nnuf-ujua-Anw
faenuLeg)
vy 89530064 | lenaazauvinmelunisvinaululan 2 (2-0-4)
$1690IAU DUNAR
Opportunities and Challenges for
Future Careers
Anwwily 89510464 mmilﬂaq%mw 2 (1-2-3)
Food for Health
89520664 | mMwndanquiitensi3euiTinae 3 (2-2-5)
Experiential English
Fynendadu | 20111564 | ndnnnsdenava 3 (3-0-6)
Principles of Digital Media
20121664 mmé’ﬂﬂqmﬁamuﬁmmwam% 3 (2-2-5)
English for Communication Arts
20124364 Lﬂ/]ﬂﬁﬂﬁugﬂusuaaﬂﬁmﬁm?iamwLﬂﬁaulwa 3 (3-0-6)
Basic Production Techniques for Visual
Media
IUFRNET | XXXXXX64 | Awudonias 2
594 (Total) 18
U1 2_arAn1sAnwUats (Second Semester)
NUINIYY sWawasdosein wienn
(Nquf-UfuR-
AnyAenuLa)
Anwwily 89510764 | Ausn wAduRuSHATauNIN 2 (1-2-3)
Love, Sex and Health
89531164 | AQUINYEMIUANYINNULALEINY 2 (2-0-4)
Law for Worker and Business
wnentedu | 20122164 | msimTievideyaielinamans 3 (2-2-5)
Data Analysis for Communication Arts
20126164 | uwnfanisiludusznounis 3 (3-0-6)
Entrepreneurial Mindset
Jupn@Een | XXXXXXXX | v eniden
WRFDNET | XOOXXXXX | I naenias 2
394 (Total) 18
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U 3 n1ansdnediy (First Semester)
NUINIYN sauazdaseivn wulein
(Nguf-UfuR-
AnyiAtenuLa)
Fnentefu | 20112264 | msdivinsiude 3 (3-0-6)
Media Literacy
20135164 | se1dsuinIqensimamans 3 (3-0-6)
Research Methodology in
Communication Arts
uanEen | XXXXXXXX | v ueniden
NFONET | XXXXXXXX | Fudenie’ 2
594 (Total) 17
3% 3 aransAnwruans (Second Semester)
NUINIYY sauazdosedv wienn
(Nquf-UfuR-
AnwRtenuLeq)
Anwvily 89539964 | MsassassEAanIsHiledAL 3 (0-0-9)
Creating Social Enterprises
Ypnentedu | 20138164 | nquanskazadusisude 3 (3-0-6)
Laws and Ethics of Mass Media
20135264 | mMswssuaumSeiien1sviey 2 (1-2-3)
Preparation for Work
uenden | XXXXXXXX | v ueniden 11
594 (Total) 19
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UM 4 aran1sAnyIfU (First Semester)

NUINIY SHALAZYDIIYIV BUBNA
(nnuf-ujua-Anw
A8AULDY)
JgnentaAu | 20135364 | @ndafnw 6 (0-18-9)
Co-operative Education
59U (Total) 6
U7 4 aran1sanwrvans (Second Semester)
NRUINIYI SHALAZYDIIYIV NUIAR
(Mauf-Ujun-Anw
AEAULDY)
F LN UIAU 20145464 | dunun@nnafnen 1 (0-3-1)
Co-operative Seminar
A wandan | XXXXXXXX | A wendan 12
59U (Total) 13

3.1.5 AN95UYS189%1

(LONATHLUURUYEY 1)
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ONEISLUUNUEEY 1
ANB5UYSI8IUN

1) yan3vEneialy 30  wiehn
1. ngudvvineensidInaanw
1.1 57893v1U9AU 1 5787391
89510064 ATYIW 3 (2-2-5)
Wisdom of BUU
e suvTInedeysw giidayaviesiunians fusenvesuszimelne

(Y

Aflguveauine1deysn anudui@aumine deysn snunzia n13asne n1stidiusy
nazNsAUATIIINTUIY lnaRilannany Tueen (B8%) IWmnemsimuniidsdy

Root of Burapha University (BUU); local wisdom of Eastern Thailand; BUU
core values, being BUU student; marine conservation; contributing, participating, and
conveying from generation-to-generation; Eastern Economic Corridor (EEC); Sustainable

Development Goals (SDGs)

1.2 5983% 890
1.2.1 Uun@dniensiaiuadenmunmdin ThdanGeu 1 sedvn

89510164 USvgyrvenasyghaneLiies 2 (1-2-3)

Philosophy of Sufficiency Economy

M&NNNS WWIRRTBIATUNELTIES NTHAILIBENITBUAILLIMMENUSE
WAISYNINOLED LATINITAULUINTETIVANT NTUTEYNAENIATERINaiesiun sy
FAinszdriu madiviumsudsuntadludsny

Sufficiency principles and concepts; sustainable development based on
the philosophy of sufficiency economy; royal-initiated projects, implementation of

sufficiency economy principle in daily life; change literacy in society

1.2.2 IngrAmansgunmiienaaiuaiennunmdin TidenSeu
1 518791
89510464 p1WnTflogunm 2 (1-2-3)
Food for Health
mmﬁﬁugmlﬁ'mﬁ’ummmaﬂmmmi o1nsifioguam ensdesiulse
91n3uUs3U WanSasiomailoaunm AuUasnieiuovsuaznsRRsesUIlna
Basic knowledge of food and Nutrition, food for health, food for disease
prevention, processed food, food product for health, food safety and consumer

production
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1.2.3 quvissmansiiansasuairsganindia WidenFeu 1 s1eimn

89510764  Aush wAduiuSkaTauIN 2 (1-2-3)

Love, Sex and Health

A0IUNMITARATHAILINITVIANA AILTNLAZNITIANITAINSN YinwensU s
TuBoane siruaRANLITauAL TALETIMIANA AILVIAINTANEMNA NMIINIUNLTINSNIAY
nsUesiulsafndeniaunaduiug AuseuIaUaunIwW

Situation and sexual development; love and love management; refusal
skills in sexual issue; attitude, believe, and culture of sex; sexual diversity; love life

planning; sexual transmitted-diseases prevention; health literacy

2. ngudvmaliadineuazwaiiadlan

2.1 TWident3au 2 518311
89520064 walosnuanusulinseunedadlng e1deu wazlan 2 (1-2-3)

Citizenship and Responsibility towards Society of Thailand,

ASEAN, and the World

Ugnandiin unum wazmihfinnusuiiaveuveamsluaindniiivesdenaly
51uz nailesvedlve endeu uarlan nsdifinw mssudtemavAsunaduysuiuiivihmenseu
anudesdalanyimifingnad

Raising awareness; roles, and responsibilities as Thai, ASEAN, and the
world citizen; case study; recognition of the challenging paradigms shift; open broader

world outlook

89520164 NSRAUIVINEENITANUBNNTDY 2 (1-2-3)

Lateral Thinking Skill Development

Anuviang AN dun AnudAty MENNT LUIAR LagUselAnaeINSAn
UONNTOU NMIWAIUINISARUENnsoUaalusyuy Lwﬂﬁﬁmiﬁmuaﬂﬂiau%uﬁugm Fuftramii
uazduseud miadamanunishnuennsoy melulaBansaumalunisadssanunisinuen
nsou MuiTeieIfunmsiauINsARuennsay Msadefin en1sAnuennseu n1sAnuen
nsoulunsuAtymilutiauszdriunisuiausu

Definition, background, importance, principles, concept and types of
lateral thinking; systematic lateral thinking development; basic, advanced and skillful
lateral thinking techniques; product development from lateral thinking; information
technology for lateral thinking product development; research on lateral thinking
development; team formation for lateral thinking; lateral thinking product for problem

solving in daily life; presentation
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2.2 Ti@aanizeu 2 5787391
89520464  nwdinguiiensieans 3 (2-2-5)

English for Communication

Anvinwe e Wa 810 wasllsunwndingy Avikaslaseasnenw nagnslunis
Bounwdangy Bouiiamssaulan iensdeansludinuszd iy

Practicing skills in listening, speaking, reading, and writing English;
vocabulary and language structure; English language learning strategies; global culture;

communication in daily life

89520660  nwissnquiiiensiousTinase 3 (2-2-5)

Experiential English

Hnvinwenendaingur1unanssy INNadsnisimeun1uidngy inysn1sAngs
INNYUAEAAUTIY SEUINY TRIUETTY

Practicing English language skills through activities; practicing English
language learning strategies; critical thinking skills and discussion in multi-cultural
contexts

2.3 Tidaniseu 1 5187390
89520864 Tinwzanulneiiionsendwludausivars 2 (1-2-3)

Thai Language Skills for Careers in Contemporary Society

vinwgnsldnmlneiionisusznouendn msilauazantufingisnunisussy
MIAUNUNTIGIND MM3RLUlANUNIBWNE N15ITEULlATINTLAZLIONASITNUENNIT N1T98ALUY
wuvaaul waznseuluatinseoulal

Thai language skills for careers; listening and note-taking for meetings;
business conversations; e-mail correspondence; projects and conceptual framework
writing; questionnaire design; online job applications writing

3. nq’u%mﬁl,a%uau'imuzmiv‘m'm“luianamﬂm

3.1 9183Y¥109AY 1 5787397
89530064  lomawazanuvivielunisinaululansuiae 2 (2-0-4)

Opportunities and Challenges for Future Careers

wleuigUsewmelng 4.0 waimuiiAunianyitesn naumaluladuas
gnamnssufifidngnmlunsduindouiasugia ImLmaﬂ151_3ﬁmmilmwgﬁ%jmsﬁwmﬁé’fﬁu
\ATugiatiam iessgiayulioy wasiasugiadiden inveusanuiidndulungugnannnsss
Whne nMsUsziliuanssougaues satalssnuluniauilaunianz iusen

Thailand 4.0 policy; Eastern Economic Corridor, potential core
technologies and industry clusters driving economic growth; integrated economic model

towards sustainable development, bioeconomy, circular economy and green economy;
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workforce skills required for targeted industry clusters; self-competency assessment;

labor market in Eastern Economic Corridor

3.2 5983 EaN
3.2.1 swivanuiienisineu WidenBeu 2 sedv

segeunalulag
89530864  aa1M3aAA1ININg 2 (2-0-4)

Science Literacy

nsAnEInemans yuuesinermansvesdeseusn Ineemaniitnala
Tudagdunazauinn

Sscientific thinking; scientific perspective of surrounding things of Interests
and prospective science of interests

FIWIVINUNITUTAITIANS
89531164 NN UTUANTINNULALEIAR 2 (2-0-4)

Law for Worker and Business

mmﬁﬁmﬁuﬁmﬁ’wé’ﬂﬂgwmwaﬁﬁwﬁ@ﬁm%’muﬁwm NOMUNBUIILAY
Wded wssu Sakeuien nindaumelyan nens nguineduazans nguanewieatunis
ABATUNITNIITAN NIAFANY

Basic knowledge of laws; principles of labor laws; civil and commercial
laws; labor laws; company-established laws; intellectual property laws; tax laws;
bankruptcy laws; anti-corruption laws; case study

3.2.2 57839y 5001M15 Wnangasivualidalundngnsisey
1 9187397

89539964  m1sasuEsIARINLiedany 3 (0-0-9)

Creating Social Enterprises

NNV TIAUTTIULAZNTNYINTTTTUYRA ﬂmmﬁuaﬁmmazémmé’au AL
widoudludsen nsenseduauamTiavosgury madsuiamuudewuulssnsy maudle
ﬂﬁgmé’mmmz?ﬁlunﬂé’au wnAnveIRansiodnn NsaseassiuRuianIsiednunme
2UAR

The foundation of culture and natural resources; social and
environmental issues; disparity in society; improving the quality of life of communities;
learning in a civil state cooperation; solving social and environmental problems;

concept of social enterprises; creating a corporate plan for future society



70

2) By anie Litdesndn 88 “nuenn
2.1) Ay enUIAY 50 NUIWNR
20111164  vgufmsdeansuavgivirvdeludagiu 3 (3-0-6)

Communication Theory and Media Landscape

WUIAR wq‘w{jms?iamimi?iamimmjum:uaﬂﬁﬂwﬂawmmiﬁlami sulaun
wnAn Mquiieafuddsens wfn nguiifeatuans wwidn nauiiiedde uudn ngud
Rerfugzuans uazanunmsaimsdsuudasgiivimide siulUisdeinietedinuiidimasients
doanslutiagdu

Concepts, mass communication theories according to the elements of
communication that are concepts and theories about sender, concepts and theories
about message, concepts and theories about receiver and situation of media landscape

changing, including social network that affect communication at present

20111264 nsdoansosrnsilodu 3 (3-0-6)
Introduction to Corporate Communication
LUIAARAZANTNLIAZENTBIBIANT NTad1uarinvTeIdewataing NS

domsiunguifidnlfdudenifndesiuesding unummihiiuazadessauvestindeasosdns

ARORIULLIARAUNTTReATReANSae Ll
Concepts and environment of organization, building and maintaining

organization reputation, communicating with organization’s stakeholders; roles duties

and ethics of corporate communication, modern concept of corporate communication

20111364 Minwenisdeasiionuiinamans 3 (2-2-5)
Communication Skills for Communication Arts
inwemsilauaznseuiiedulssiiu MaunnnsAnegaiiiansuiauasy

ANNANES9ATIA ﬁﬂwzmiwﬁLLazmil,%aul,ﬁmﬁulﬁamﬁﬁ’]Lﬁ%%ﬁﬂzﬁLﬂﬂﬁﬁﬁ@%
Skills in listening and reading for main issue: development of critical

thinking and creative thinking: skills in basic speaking and writing for presenting in

communication arts

20111464 m'ﬁ?%aammiuﬁﬁaﬂéfu 3 (3-0-6)
Introduction to Brand Communication
LUIRATIINISAAINKAZNNTABEITNITAANN ANUNINY BIRUsENOUNAZUSTAN

YDIMUTUS NITUIUNITATIMATTNNITUUILS UnuImuasdSnsdoansuusus s3usssulums

Aoasuusus
Concepts of marketing and marketing communication; definition,

elements, and category of brand; branding and brand management processes; roles and

means of brand communication; brand communication ethics
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20111564  ndnnsdendva 3 (3-0-6)
Principles of Digital Media
PANNIT AUNUNY ﬂ’ﬂllﬁ’]ﬂiu UNUN mmm LLa”ﬁiiiJGU’]WUENﬂ’B@’W]a DIANT
g@LLagﬂ’ﬁLUaEJ‘L!LL‘UaQi‘ULLUUVI’Nﬁiﬂﬁ]“U’ENﬁE] ‘V]ﬂHwWU%’]UﬁWﬁiUﬂ?i%?\i’]ﬂﬂ@ﬂﬁ@ﬂ’msﬁiﬂ,u&ﬂ
?iE]QQ Il ﬂaﬂﬂ,umiaiwLuawﬂuaamf\ma WQMﬂiiN‘U@QNi‘UﬁWi ‘UiﬁﬁiimLL@u@U’]ﬂWUENﬂQW'Wla
Principles, definitions, significance, roles, aspects, and nature of digital
media; mass media organizations and changes in mass media business; basic skills for
media work in digital era; art of content creation in digital media; behavior of message

receivers; ethics and future of digital media

20112264 ms3winiude 3 (3-0-6)

Media Literacy

gaun1sal Aoy Svdnavesdemavusodany NTIATWARHENENT a5 ﬁ%’u
GUP IﬂEJGL‘ULL‘L!’J?W\LLﬁuWﬂU{]ﬂﬁUﬂ’]iﬁaﬂ’ﬁN’msﬁu Nﬁﬂiu‘ﬂﬂ‘l@x‘iﬂ@ﬁl@ﬁﬂm\l EJV]ﬁWﬁSUENﬂTiLiJ?NVllI
(51@ﬂ@ll?ﬁsﬂuLLau@ﬂﬁWﬁ‘U@Qﬁ@N?ﬁ%UﬂN@@ﬂ?iLlIE’N

Ideology, value, and influences of mass media on society; analysis of
sender, message, and receiver based on mass communication concepts and theories;

impact of media on society; impact of politics on mass media and vice versa

20114164 Aeufimesiioruiinanans 3 (2-2-5)
Computer for Communication Arts
ﬂ??ﬂiLﬁS%ﬁUMﬁﬂﬂﬁ@@ﬂLLUULLatﬁm%mSaE]ﬂLLUUé@ WedoAiuiuazde

wisulw Ussiansng 9 saelusunsumeniinmes
Knowledge of media design and media design skills; both printed media

and various kinds of moving media by making use of computer program

20114266  mssnenndITaLloeRy 2 (1-2-3)

Introduction to Digital Photography

winmstestulunsdnenm mmiﬁmﬁ’mé’mmamw IauargunInisng 9
Malunsdrenm nMsdnesdusznounm uaed madianisaenim wagdfoRnisarenmiseiamn
g q nseeniiensieans

Basic principles of photography; knowledge of digital photography and
equipment; composition; lighting; photography techniques; practice in different kinds of

photography; photography for communication
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20121664 mméjﬂﬂqmﬁamuﬁmmﬂam% 3 (2-2-5)

English for Communication Arts

yinwznsila ye Srunazdeunvdengy e liaonadowionuiuimanmans
nsfinnsdeansluTinusedr fuazendn msiinufuiAnandedunnudngu

Skills in listening, speaking, reading, and writing in English which conform
to mass communication work; practices of communication in everyday life and

professional life; practices of producing media in English

20122164  nTATnveYAeliveamans 3 (2-2-5)

Data Analysis for Commmunication Arts

PRHGRLINENLHG Lmeqﬂ']il,ﬁuswsfmﬁauuaﬁgqmﬂ%’azgat,%mgmgﬁ RO
nsnsRdeuteya NMTinTenteya nsindiesgvideyavuinlueg uaznisuiluleluau
Uaaans

The significance of data; tracks of collecting data, both from primary and
secondary data; verify data; analyse data; practice on big data analysis; use of data in

communication arts

20124364 Lmﬁﬂﬁug’mmmﬂﬁmﬁmﬁamwLﬂ?iauim 3 (3-0-6)

Basic Production Techniques for Visual Media

WUIAA MANANT ﬂizmum5%uﬁjugwuﬁlumim§m§amwLﬂ?iaulwa AN L
mMsdeuun maaises et lulddeasiiugeamsdeuseinmeing 9

Concepts, principles and basic procedure in producing visual media;
picture, sound, script wiring, storytelling for communication through different media

channels

20126164 wnAansidugusenaunis 3 (3-0-6)

Entrepreneurial Mindset

wwfa nannsiuguszneuns msilsziuarUseidiulenianiegsne 383
Wounngsnabn %y’umausuaamﬁﬂizﬂauqﬁﬁﬂ LUUT189IM9gINakaEITN1IMEla n15Usy
2aANsiiAdBI AdNYUELar ULULNUYRIRUTENaUNSlUEARTT N15A0AUNTEUIINNTT
Uuivesgsia uazanngusznaunisileandn

Concepts and principles of entrepreneurial; analysis and evaluation of
business opportunity; method of new business development; process of business;
business model and how to earn money; agile organization; characteristic and work
pattern of entrepreneur in the age of digital; lesson learned from business adjustment

and from professional entrepreneur
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20135164  szileuisidenstivadans 3 (3-0-6)
Research Methodology in Communication Arts
nszUIImidIMSUNIsUAaIIMANNIANDSE Msldentazn1sivualyminis

Ay NMFAUALLENETT N15RRNWUUMTITERuN NLasdUSInaluuSunlimanans nsiden

LazMSIMUATLIANGNFeEN MTiaeEesilionside mafuteyauasnsieneideya

MATEUTIBNIUNITIVY LazasusIsulunTITY
Paradigms for searching truth; research problem selection and setting;

literature reviews; qualitative and quantitative research designs in mass communication

context; sample selection and sample size; research tool development; data collection

and data analysis; research report writing; research ethics

20135264  naeTeuAAmSesiansiey 2 (1-2-3)

Preparation for Work

NANATT WUIAA UAZNITUIUNITVBIENAANYT UTan1THnUluasUsEIvA
mmiﬁugmuazLwﬂﬁﬁiumiaﬁmd’muazﬂﬁﬁamu vinwen5d0ans sinuenTaNL Yine
MIased invensudtaamnentiuagnisdnduls msfeanstuimusssy msvihau
Hudiy UABNNNLALUNTEW N133ANT5915NAIkaTAUASEA 9385330 TUNSUSURMULAS
A5veuUTIAdl WAV

Principles, concepts and processes of co-operative education or overseas
internships; basic knowledge and techniques in job application and working;
communication skills, planning skills, analytical skills, immediate problem solving and
decision making skills, cross-cultural communication, team working, personality and
manners, emotional and stress management, work ethics and code of ethics

professional

20135364 @miafinw 6 (0-18-9)
Co-operative Education
nsufRnuluanuiufiinuaieudundnnuitasadunavesaniui

UFtReu TushumlsmsdiaenadesiuanuniliFoulazivenzaniuauanuaansavesian

Tagld3umseysiRainneiv wedeslesnnudmmguifunisuf iRy silrianlss

Usgaunisalaseannnisufufau anisimuinuesidugiinunieslunisiien way

ansavinulaiuiinasdnionisine
Practicing in a workplace as a temporary full-time employee in a relevant

position that suits a student’s field of study and abilities with the approval of the
department for integrating theoretical knowledge and practice resulting in student’s gaining

of work experience, self-development and readiness for work upon graduation
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20138164 ﬂgwmmazﬁaﬁsimﬁa 3 (3-0-6)
Laws and Ethics of Mass Media
ydnmsfiietesiuansiainmlunisiuinms nguneisenisiuinves

?iamaszjuﬁgwml,mﬂuazmﬁy? ﬂgwmﬂﬁmﬁua“uawé ASAUN N13NTEABLERY NISLaYa NS

Auasestiuilna mInsevhauRnvnaneNfiumes dodsiuifntunsdeasuazasesssn

Aounavy
Principles of freedom of information; criminal and civil laws related to

mass media responsibility; laws of copyright, publishing, broadcasting, advertisement,

consumer protection, and computer-related crime; regulations related to

communication and mass media ethics

20145464 dununaniafing 1(0-3-1)
Co-operative Seminar
N53ATeRUgm1aInnsULURNUENAY wuImawily
Analysis of co-operative problems and searching for solution though

seminar discussion

2.2) 3y weniaan Litaendn 38 wddeia

20222364  nsdeuiienisdeans 3 (2-2-5)

Writing for Communication

wRnguiiAedesiumalsunuusing q lunudeaisesdns Fnweniadeu
N9REUYT Bulnns W unay unduniwal @1san qum‘waﬂ LLasmiL%umﬁﬁmq
nszedesnardelnsvim

Concepts and theories related to writing in corporate communication;
writing skills; practice writing news, Infographic, article, interview, documentary, speech,

and writing for radio and television broadcasting

20223660 AeddviarugmanynIuTuLis 3 (3-0-6)
Digital Media and Entertainment Industry
naidsuidassuuuuuagmaaisassdidonilunisiessvesgnamnssu

Tuiisiazdmasionudn Anssuvesauludsan msiasuulasguuuy 35 uas

Ingusrasdlunmaiandethuidugadondsa
Changes of forms and means for content creation in entertainment

industry that affect people’s idea and activity; changes of forms, means, and aim in

adopting entertainment media in the age of digital media
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20223864 woAnssugldAeATviA 3 (3-0-6)

Digital Media User Behavior

g wnAnfefunginssudliaeddva Ssingtlumsinseinginssuns
\Uasutnaans gusuun1sidnde nsiidausiy nsuwaninuAniiu n1sassendnyalludsag
poulal

Theories and concepts about digital media user’s behavior; psychology for
analyzing information adoption behavior; access, participation, opinion expression, and
identity building in social network

20226564 MENNNINAIALALNTROANTLUTUS 3 (3-0-6)
Marketing and Brand Communication Principles
LuARfiugIuMIMInAIALaELIAAREITULLTUA wanmInarluyaRva

29AUTENBLTBINITADENTUUTUA Anuduiusszinanisaaiafunisdeansuusud n1s3dema

N13MAA Lﬂ%\iﬁaﬂﬁﬁamﬂmiuﬁgﬂLL‘U‘U@'N Ny 171'ﬂiaUﬂun%UWﬂﬁigaaﬁiﬁgﬂEJ%JWlﬁﬂLLﬁ3

ooulay] wiounsdfnwianwlneuagniunsingy
Basic concepts in marketing and concepts about brand; digital marketing

principle; elements of brand communication; the association of marketing and brand
communication; marketing research brand communication tools that cover

communication context, both offline and online; case study, both in Thai and English

20227464  @oRIvianunIiliodlazdIny 3 (3-0-6)
Digital Media Politics and Society
LUIARA mq‘wa LAEAUNANIZYIUVDIFDRIVAaMDNSIIBY LAaZNaNIZNUUDY

nalesiifidedenivia dvisna nansznuvesdendviasedeny vuduihifunsarenendis
Tausssuddeny N1siedsEninauIAnsgTInNTs ausndiley AulwIAAN1IVN

Concepts and theories on impact of digital media upon politics; influences
and impacts of digital media upon society; impact of politic upon digital media; ruling
class and ideological and cultural transfer to society; struggles between bureaucratic

state, conservative wing and progressive wing

20229164 Iasamisindeansuusudiiolnl 1 1(0-3-1)
Project for Amateur Brand Communicators |
nsulandsnumsieansuususanguszneunisitisadestunisidesu

?JLﬂ'i’]ﬁﬁﬁﬂ'WUﬂ'ﬁﬂjﬂ’ﬁ@]ﬁ’mLL@%ﬂWﬁ%@ﬁ’]iﬂﬂﬁ@aﬂﬂ LLﬁBﬂ’]iﬂjWLﬁu@Nﬁﬂﬁu@i@@:ﬂﬁ%ﬂ@Uﬂﬂi
Brief of brand communication from entrepreneur relating to research of

marketing situation analysis and marketing communication; present to entrepreneur
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20229264 lassnstindeansuusudidelu 2 1(0-3-1)
Project for Amateur Brand Communicators |l
mssulandeumsaeansuususanguszneunisiiisadesiunisidesuns

Foansuusud LAz sULAUORANUABEUTENBUNTS
Brief of brand communication from entrepreneur relating to research of

brand communication; present to entrepreneur

20229364  Iasansindearsuusuaiiolny 3 1(0-3-1)
Project for Amateur Brand Communicators |l
mﬁ%’u‘[wﬁﬁmﬂWi?iaaﬂmmmﬁmﬂQ’UizﬂaumiﬁLﬁﬂﬁaﬁumﬁé’aﬁmms

nanFeLilonudoaisnisnain LLazmiﬂ’]Lauamamuﬁiaﬂﬂizﬂaumi
Brief of brand communication from entrepreneur relating to research of

media production for marketing commmunication; present to entrepreneur

20232464  NIFIANITAINANYAIDIANT 3 (3-0-6)

Corporate Image Management

AUYLNY WUIAR VWY NITUSMITIANITAIMEN YL NAENSNITUTITUALNNT
foansmnusuiinveusediny SainsAnnukarUstifiunaTeterng

Definitions, concepts, theories and organization image management;
communication strategy and management in social responsibility; following and

evaluation of organizations

20232560 mseTevinguiildnlddnideiionisdeans 3 (3-0-6)
Stakeholders Analysis for Communication
nauifidulfdudeieiudnuasussring dnuuedeiver nsdududin e

UseAviBHareinisdeaseddng
Stakeholder analysis in terms of demographic characteristic, psychological

characteristic, lifestyle, for corporate communication effectiveness

20232664 MIUIMINITAeanseenns 3 (3-0-6)

Corporate Communication Administration

WUIRRAETUNTUSIS wmmaaﬁu‘%miﬁﬁm’ami%"amiaqﬁm N1IANNUA
Imqa%ﬁwawmaawu?iamsaaﬁm msﬁmumﬂama ANSINTTUVIIUY AISUSHITIVUTEU 0
N1SUTMTYAAINT N15UTMISIATINIG WY5IILAYATIIIUITAAN TNFUADAN T03ANS

Concepts related to administration; roles of administrator toward
corporate communication; specification of corporate communication unit structure;
policy specification; work systemization; budget administration; human resource
administration; project administration; ethics and code of ethics in corporate

communication professional



7

v

20232964  n1swnzdAndnlaguslnagafivia 3 (3-0-6)
Digital Consumer Insights
AITANY WA wagnnuiisatungAnssuguilaa maasuulaswes
fuslnalugaRdvia dudnszuaumadaiudeya nszuaumsinaulate Wums Jessenusislan

e

fdavesiuslag wasmaludfemsdoyaferivaumvideusnig madhisdeyandviaves
fuslna mssonuuuTBnsiiuteyagniuazmsiinsigsinaiiiowlunamunisdeansnisaan
F3TITULAENNTANATOIFUTIAA

The definition, concepts and theories of consumer behavior; the change
of consumer in the digital age; information exposure process; purchase decision process;
consumer journey and consumer digital footprint; communicate information about
product or service; reach into consumer digital data; customer date collecting design;

analyze result for marketing communication planning; ethics and consumer protection

20233164 MsasassAAuAalunsAeaSLUTUA 3 (3-0-6)

Idea Creation for Brand Communication

AUVING AT NSTUIUNISARESINESSA Suneun1sTuad sassAlunudoans
M3na1n Msiralangnensnatn MsfumLIAnkaEN1TasEsIARANGNSA0ans
IR AR UTENNA 9

The definitions and creative process; creative working process in
communication work; marketing and interpret marketing brief; searching for concepts and

create marketing communication campaign through different kind of media

20233264 nagnsNINIUNUED 3 (3-0-6)
Strategic Media Planning
arwddyresmITausuie aadnuny Yo dosinvesdeusasussiniide
oovllatiuazdoooulerd nsrurunsnausude Suldun mlemgideyaiiieates mafimun
Taguszasd N1sMMuANagns Nads wasnsuseliung N33 sudwunltiuvedeluawian
The definitions of media planning; characteristic; strong point and
limitation of each media, both offline and online; media planning process; data analysis;
define objective; define strategy; define tactics; evaluation; research; media trends in the

future

20233364 msassassdilevlugadedisia 3 (3-0-6)
Content Creation in Age of Digital Media

'
A aa v

uwIRa wdnNIassasIAL oMUz 1 Tugadeddva Aauymaiandes
nseenuuuiiemuarisnmsihaueiionriudeiuazdeln

Concepts, principles, for creating content in the age of digital media;
storytelling arts; content design and content presentation through traditional and

modern media
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20233464 msludusznmauazianiiusenis 3 (3-0-6)
Announcer and Master of Ceremonies
wanns wwaRanmsduguszniakazdandusens Ussaneng 9 inatianisld
\AeedInIUN1981U1 BIUUNUTIEY NTFUNTEE]
Principles, concepts of announcer and master of ceremonies in different

types of media; voicing techniques for news anchors, narrators and interviewers

20233564  wiatiAn1sdun1vel 3 (3-0-6)
Interviewing Technique
VANNTT WUIAANITAUNEAIUAAS NMSWWSENMmluNSauIwl NNEALaY
Wnauemsdunvalluzuuuunadinle
Principles and concepts of interviewing people ; preparation in interviews;

production and presentation of interviews via video clips

20234464  wialauaznaluladiienininaue 3 (3-0-6)
Techniques and Technology for Presentation
vguinsisoudiasmayaiiietiausdeyausuiandng 4 mstiausdeya

WnsHae wazvannislainaluladeng o
Theory of learning and speaking for presenting different types of

information, production and presentation, and making use of technology

20234764  nnINARARAINA 3 (2-2-5)
Digital Media Production
WENNITRAZNITUIUNISHARFERTTE N5 TaUUN N13aN8Yn NsFRRan LAY
\dee nsadrametaiavlunuinlelagldlusunsuneniunes
Principles and digital media production process; script writing; shooting;

audio-visual editing; create special effect for video with computer programs

20234864  NNSENEANARALBLAZAITANUAIATN 3 (2-2-5)

Studio Photography and Photos Retouching

ANNNNE 11ENN1T BUNTalsNg 9 YBINTAUNNAARALD N1TIALAS nsinlvl
wiay n15dnan msdngunsal nsidenldaunsal vinwenisanenwluanaleUszianeng q uay
mﬁmmwiﬂmwmamﬂaaﬁiaﬁwmmﬂﬁmauﬁama%

Definitions, principles, and equipments of studio photography; light
measurement; flash light; setting and prop arrangement; tool and equipment selection;;

practice of studio photography and photos retouching with computer programs
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20235664 adpnuguEmiuNIfonsieans 2 (2-0-4)
Basic Statistics for Communication Research
pruviny anwddesadaiuguilflunudeas Fininsziedng
WssIUN waradMiBeyany amnuidedie
Definitions and significance of basic statistic for communication; methods

of descriptive and inferential statistics

20236264 AeuarAanssuiiion1sdeansesdng 3 (2-2-5)
Media and Activities for Corporate Communication
mmmnﬂLLazﬂamﬁﬁmﬁuaqmﬂﬁé’fﬁaLLazﬁﬁmiiuLﬁamiﬁamimﬁm n13

Ny Snswiidenivaonadesovineedns mimamﬁal,l,azﬂﬁﬁ’nauaﬁﬁ]mimi'm"]

Tusideansesdns
Definitions and significance of media use and activity for corporate

communication; planning; content appropriateness analysis for corporate target; media

production and assessment of activities in corporate communication

20236364 nsdansdeiavuduiug 3 (3-0-6)

Media Relation Management

dnwaznsievesdonis q nszuiumslunaneuniteyatmasvesiin
deanse9Ans NuIITansAuduTusiudesng 9 mytaustaninareanisudmsdianig
AUEUNUS

Characteristics of media work; process of information propagation of
corporate communicator; cross-media relation management; assessment of relation

management effectiveness

20236460 AeRdvialiloniniaue 3 (2-2-5)
Digital Media for Presentation
VANNS WWIAR Anuddgyvensitauslugatayat1ias nadaisnis
thiaue fiwernisthiauedoyaUssameng 4 niawandendviaadeussaneenlatuazooulat
Principles, concepts, and significance of presentation in the world of
information; presentation techniques; presentation skill for different kind of information;
production of digital media both online and offline

20236664 msateassdidonitentsdoansuusus 3 (2-2-5)
Content Creation for Brand Communication
mwwmaLLazmmﬁﬂé’ﬁwmmsﬁwmwamLﬁwﬂuﬁaaaﬂaﬁ Uszunniiionn

nsvuIumsadsassAiienludessulay wavmsusnisadrsasshidonludeosuladiiiedoans

wusud WieunaRlnURTR
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The definitions and the significance of content marketing in online media;
content category; process of creating content in online media; trends of creating content

in online media for brand communication; practice

20236764 NNTDONLUULUTUA 3 (3-0-6)
Brand Design
NASIUUTUAMENTEBNLUUBRAN BAITDUTUA IAgLuRIUNITTUINNG
aem elyingutmneiianssuiiasidonlosuuusus
Brand building with brand identity design; concentrate on visual design;

perception and brand link of target

20237264  nagnsn1suIMsUszaunsaluslog 3 (3-0-6)
Strategic Customer Experience Management
UNUMLarAINAAYT0INSUTIIUTEAUNSAlEUILAA NSEUIUNITUITIS

Uszaunsalfuslaa suldun nsiwsziuannusiunindsyaunisaivesdusinm n1simue

TassasUszaunsaivesifuslna mssenuuulszaunsalifieuusud nisesnuuugadaseiy

fuslam msadeudnnssuethwsiowles uaznsUsiiuna
Roles and the significance of customer experience management; process

of customer experience management that are analysis and collect of customer
experience; define structure of customer experience; design experience toward products;

design customer touch point; continue building innovation; evaluation

20237364 qﬂaﬂmwLLawJ’]iEJ’lVlm’Nﬁmﬂuﬂ’liﬁ’m’m 3 (3-0-6)
Personality and Social Etiquette for Workplace
nsiEsuaiayadnankazInsmngaununamagluusuninuessulng

WAZEINa N13ATINUYYEFUIUS NMswsianig N1slEn1wdIngy N1931980 N508 31U ULAYNNT

Ususluaniuiviau
Strengthen the personality and manners in accordance with Thai and

international appropriateness culture; human relations building; dress code etiquette;

English language usage; conduct oneself; proper social and work place conduction

20237564 wultuuazUseiiuieafiunsaeansiutlagiu 3 (3-0-6)
Current Trends and Issues in Communication
mMswaniasuanudndiuiasusnltiusassadudduiiiefunsdoans

Tudagdu
Exchange opinions about trends and important issues in current

communication
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20237664  MANWIAUAIIDATY 3 (2-2-5)
Independent study
nsAnwdueiienidedademitedndndluamuivinuauaulavesian

neldmNuLiuYeuveI91A1 K aRY
Independent study in content of one or the other deeply in field of

interesting of students under approval of lecturer

20242764 nsuImIUssdiulagnisianisnsdeanslunngingd 3 (3-0-6)
Issue Management and Crisis Communication Management
ANUVINE LUIAR wqwﬁmw%mwizLﬁummwLLNmaqwﬁmaﬁamﬂu
AMEINgR
Definitions, concepts, theories and strategies planning of issue

management and crisis communication management

20242864 MsNuLuarUsEiuNanisieans 3 (2-2-5)

Planning and Evaluation for Communication

LUIAAAEIAUNTIMNY MENRAZINATIANTTIIUAY NTEUIUNNTIIREY LAY
nMsUszidiuna mstmuaiaguszasd WWhvane Aanssu edesdle AeuazsulszanavesuaLIL
g@ﬁ’ﬁ@ﬂﬁﬂi SRR AITNUNIULBZNITUSULNY

Concepts about planning; principles and techniques for planning; planning
process and assessment; specification of objective, aim, activity, tools, media, and
budget in corporate communication project; practice of corporate communication

planning

20243764 nsuladmsunulmanans 3 (3-0-6)
Translation for Communication Arts
‘Viéfﬂﬂ1iLLa8ﬂaﬁ%‘ﬁugmium‘JLLUammﬁﬂﬂqu‘ﬁumwﬂm nmwlneidu

M8engy nadanisudadiuau dnvilanie Yselea wavauguuuusng q lusuiinamans
Principles and basic methods of translation from English to Thai and Thai

to English; techniques for translating idioms, technical terms, sentences and different

types of communication works

20243964  msleTwianiunsallugadeddva 3 (3-0-6)
Interpretation of Current Affairs in Age of Digital Media
VANNT WWIAA NOBE N1TATIeReANNTainIedeny n1sles nelulay
meuanUsuina ssdunineendunaysydulan unumiAeinasu Jadefilnanszvusie
an1unsal mailes iasughe deau Jausssu Jyvuasunliuiinanssnusedsnulneuay
denalan wdyuynaasessTung 9 Tugadondsta
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Principles, concepts, theories; analyzing of social and political ideology in
domestic, international, ASEAN and at global levels; mass communication role; factors
affecting political, economic, social, and cultural matters; problems and trend having
impacts on Thai society and world society; a variety of ethical aspect in the age of digital

media

20244564 MsuandenmeuniduLitonsaeansesrng 3 (3-0-6)
Short Film Production for Corporate Communication
LUAAA NSEUILUNIS NSHER N meuRsauLazaaUInle Wenisdeansdu
A mdnvallusudeansesnns
Principles, process, production of short film and video clip for

organization image communication

20244664 ATRRNLUUNS I WALNDEDATYA 3 (2-2-5)
Graphic Design for Digital Media
LUIARLATEANAITEBALUU NSLTE AI9nws NnUsenauluaunsiiin
a A A aav o & ¢
nszulunsanialdludendnansuseinnesnlatuareoulay
Concepts and principles of design; the uses of colors; typefaces;

illustration in graphic works; production process for digital media, both offline and online

20244964  nsEnURTRNSHARFRRTVIE 3 (2-2-5)
Digital Media Production Practice
wdnnsWandeRaTa MsthEusruLanlosus q eewlatuazesulal
msunledamainaarunisaldnasy
Principles of digital media production; presentation through different

platforms, both offline and online; problem-solving practice from simulated situation

20245564 mMsdunuinsdeansesing 3 (2-2-5)
Seminar in Corporate Communication Issues
amumsaﬁuaz{]mmﬁﬁaﬁaqﬁums?iamsaﬁﬁﬂi wnauAlolaedsng

dunuTIuny
Situations and problems related to corporate communication; searching

for solution using seminar
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20245764 mMeAITeUszendiiosiimamans 3 (1-4-4)
Applied Research for Communication Arts
WWIAALAEUANNITINE NIZUIUNTUENMIAINEUEEIUTUITEUU NTEUIUNTIVY
nMadeulasss 9N inwensinide mevszgndilosuiimamans a3esssunsinide
Research concepts and principle; systematic problem-solving process;
research methodology; research proposal; research practice; application of research

findings into communication arts; research ethics

20246564 ﬂmﬂé’mqmﬁamiﬁamimﬁﬂs 3 (3-0-6)
English for Corporate Communication
yinwgn3ile wa 81 IWeunwdinquiiteliaenadesiunuiudeaseadns
Listening, speaking, reading, and writing skills in English for corporate

communication

20246864 N59RNULUULATNERFDN NG 3 (2-2-5)
Visual Media Design and Production
ALY JULUU LAZWANNITOONKUUEDAINTY NsidenldUszLnnuaInIw
Y] vy o 1% a a & v A aa o a Y} ¢ =
wann1sled nMsdnesauseznauledal TnsidudeussLanadviansvin n1ssulandnisdeans
N139A1A N130BNHUUATINATIANAIIUNITINUNUNITNGS WiouTIHNUHUR
The definitions, format and principle of visual media design; picture
category selecting; principle of coloring; art composition; concentrate on digital graphic;

receive marketing brief; design and create work; production planning; practice

20246964 nseenuuULazKARdanAdeul 3 (2-2-5)

Motion Graphic Design and Production

ALY JULUU wdnnsesnuuudenmadeulmuazdelmidy 9 dousziam
Frlendu uazmilsdu Maidemiidnsunnguesusuduuutanuuazeuuds mssulandnis
A0AN9N19981A NTBONLUUAYNATIARAIL NMITHUNLNITHER NEauEInURTA

The definitions, format and principle of motion graphic design; and other
new media; video clip media and short film; brand appear obviously in content and
product placement; receive marketing brief; design and create work; production

planning; practice
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20247164 MITUTIANSARANTUUTUATINAYNS 3 (3-0-6)

Strategic Brand Communication Campaign

nMTATEanuN1sainiseatn NsIdedeyaruslaagadn nsiauILWIAe
vénvilUgnsainsassAiusuivesmues msnunumMssusidrudessulatiuazie
vonla] MsnadeuTuULUUMATBTAEonfeunsSuA LU swarnsUsT i unaunInIs
SusIAARANS

Marketing situation analysis; consumer insight research; development of
main concept to create own brand; campaign planning through online and offline media;

A/B testing before launching; evaluation of communication campaign planning

3) v naenias liteendn 6  wilein
Wdenissusedvla 9 1nseInnilegeuluunningrdeysm vise
WeniseuainanituaanAnwdunimelusasnieuen litesndn 6 wiiefn
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