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3.3 91UaLDYANANGNT
3.3.1 Puuviagiin suunaeanangas lddaendn 128 mingfin
3.3.2 laseaframdngns

1) nuanvAnwIN2bU Laitiaendn
2) RUINIBURAINE

2.1) J3unu
2.2) Anen
2.2.1) AenUeny
2.2.2) Wwneniden
2.3) MIYIUININSIEUSAUMTINY

3) NUNIBFINLES Litiaendn

3.3.3 5189791

1) 183U MNAANYIN2 WU
1.1 Module 1 A15EBE1SATWIBINGY

1.1.1 THBsuivn1e1d9nge MU 1 578390

89510169  nwdenguiion1sdeansluTinuszdiiu
English for Everyday Communication
1.1.2 TRiaan3euivIn1endenge 31U 1 5787390

nseivdasieluil

89510269 mﬂ:ﬂé’am]mﬁamiﬁamﬂumiﬁwm
English Communication for Workplace

89510369  NwBINgudnSUNNINeIMIanTazUINNg
English for Scientists and Innovators

89510469  MWNBINOBAMTUINAIMNTTUYONANTIIOS
English for Soft Power Industries

89510569  AwdangudmIUU URUAUEYN N

89520169

89520269

89520369

English for Health Practitioners

1.2 Module 2 msuflvtdymagreaireassalugamavia

nsAnLAUog19a519aT5A

Creativity in Problem Solving
iinyeAdvauazlidyausshvgesiwain

Smart Digital and Artificial Intelligence Usage Skills
NIARLTTTUUAUNTWAT Y

System Thinking and Problem Solving

98
36
54
30
24

24 AUQ9NA
WU28NA
WA
nuIwne
nuIwhe
WUILNA
NUBAR

6 WUWNA

24 U28nn
U 6 WUIENH
UIU 3 NUIBNA
3 (2-2-5)

AU 3 BUWNA
3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

UIU 6 NUINA
2 (1-2-3)

2 (1-2-3)

2 (1-2-3)
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89520469  mATwiteyaiionsinaulaluyafdia 2 (1-2-3)
Data Analytics for Decision in Digital Era

89520569  winnssunilyalineuwazsenyinniies 2 (1-2-3)
\fionsianiigadu

Thai Wisdom-Based Innovation and Soft Power

for Sustainable Development

1.3 Module 3 M153AN15TIN LU IAUNAINTAIUSTTU 31U 6 RUEAN
89530169  gunIEUAryAINANlULARTYIA 2 (1-2-3)
Wellness and Personality in Digital Age
89530269  WAIUNIAUANG LasuANNE NS 2 (1-2-3)
Diversity Drives Team Success
89530369  lawda 2 (1-2-3)
Life Plus
89530469  @unan BdgulugamIva 2 (1-2-3)
Healthy Work-Life Balance in the Digital Edge
89530569 Lmﬂ’uma%l,ﬁaqsumw 2(1-2-3)

Wellness Influencer

89530669  M3egTiuludnuLienUaINTIANY 2 (1-2-3)
Living Together in a Diverse Society

89530769 mmmﬁaqmmwuazau@aﬁ?ﬁm 2 (1-2-3)
Food for Health and Life Balance

1.4 Module 4 anudugusznaunisyalus U 6 LA
89540169  msusmsnisRukaraududusznounisdmiy 2(1-2-3)
Fingalnyl

Financial Management and Entrepreneurship for
Modern Life

89540269 ﬁug’mmﬁamuLLazmiﬁmsm’]mgm 2 (1-2-3)
Fundamentals of Investment and Risk Management

89540369  amgmaznsiamsindmiugUseneunmsealud 2 (1-2-3)
Leadership and Team Management for Modern
Entrepreneurs

89540469  N13RUgIRALAEAIEINTAMSUNUTENOUNSE ALY 2 (1-2-3)
Business Finance and Taxation for Modern

Entrepreneurs
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89500569  ndniAsugaaniiiieruiugusznounsgelvsl 2 (1-2-3)
Principles of Economics for Modern Entrepreneurs

89540669  nsAndulanaNIsRueg N IRAInluyARIYEa 2 (1-2-3)
Smart Financial Decisions in the Digital Era

89500769  fngasnduiusznoumsiiduindeuseuinnssy 2 (1-2-3)

Towards Innovation-driven Entrepreneurship

ANAUIYVDITHEIYT
swaUsynausietan 8 wan fanuvanesdl
ausIE 3 WaNWSN WS SEesTEivIInAnwly dtnnesu3ms
AsANY @119N9UBENITURA
\aUsHaVaNTi 4-6 vianefia VeI
101-199 n1e9s Module 1 mi?%aaﬂimmé’ﬂﬂqw
201-299 nuneds Module 2 mMsudludymegasnsassdlugnfina
301-399 nu1efis Module 3 NM53AN1STIRTUEIANTAINTAILGTIN
401-499 nuefia Module 4 aruluiuszneunsealul
\ausaRand 7-8 vianeds Iadresedn
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2) NUINIVUANIE 98  wiqenn
2.1) F¥ Ny 36 wUenne
20111169 wnAanguinsdeasuazinaie 3 (3-0-6)
Communication Theory and Media Ecosystem
20111269  wdnnsdeansesdins 3 (3-0-6)
Principles of Corporate Communication
20111369 ﬁé’ﬂmia%?maiiﬁtﬁam 3 (2-2-5)
Principles of Content Creation for Digital Media
20111469 WA TLUTUR 3 (3-0-6)
Principles of Brand Communication
20114169 Aeufamestiionuinamans 3 (2-2-5)
Computer for Communication Arts
20114269 NANNIAUAINFRYIR 3 (2-2-5)
Principles of Digital Photography
20122169 msiwinviude 3 (3-0-6)
Media Literacy
20122269  NFIATIALAENNTULELETRLAMIEA TN 3 (2-2-5)
Data Analytics and Data Visualization
20122369  ms\dsuidionisdeansinavy 3 (2-2-5)
Writing for Mass Communication
20124169 wdnnswandeideadieassd 3 (2-2-5)
Basic Production Techniques for Visual Media
20126169 wnAansilugusenaunsuazndnnisnaie 3 (3-0-6)
Entrepreneurial Concept and Principle of Marketing
20138169 nVNBuarI3sITLde 3 (3-0-6)
Laws and Ethics of Mass Media
2.2) 3y wen 54  wqene
2.2.1) 3B naNUIAULAZLONLADN 54  wuwnA
ThdenFewdvnenlaivienuiisan 2 Jvnen doluil
(1) Avnennisnandeadieassd
Tanseuivontedu 30 mhein feil
20221169 fmuﬁssumaﬁuuuaznumﬁ@uuﬁﬁﬂu%a 3 (3-0-6)
Popular Culture and Cultural Capital in Media
20232169 maaSedludenisa 3 (3-0-6)

Storytelling in Digital Media



20232269

20232369

20234169

20234269

20242169

20244169

20245169

20246169

20224169

20224269

20226169

20226269

20226369

20226469

20226569

20232469

21

Aauznmswanazmstinausludediia
Speech and Performance for Digital Media
nsBeuiiedendsa

Writing for Digital Media
mMsfnUfTRnandendvia 1

Digital Media Production Practice 1
AU TRnEndeRIvia 2

Digital Media Production Practice 2
ﬂﬂ%ﬁflﬂquﬁ@ﬂuﬁ@mi@flﬁﬂi

English for Corporate Communications
nseanLUUlLTUnTIAA

Motion Graphics Design
sui0eUITIsedmSunsuandeasnaassd
Research Methodology for Creative Media
Production

nagniiflaidomaaria

Digital Content Strategy

3 (2-2-5)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

Yaa a a = [ 1 1 a
waglifidnSewivenidenlitosnia 24 wiieia

{]zyamszﬁwﬁﬁm%’umsa%fwaﬁﬁﬁam
Artificial Intelligence for Content Creation
welAN1TNINgLaznITaLEes

Techniques for Dubbing and Voice-over
NANNITNAIALAZNITNAIARNA

Marketing Principles and Digital Marketing
dofinw

Media Studies

FouarnsvaLndany

Media and Social Development
ANYUASANE

Film Study

F3dAnw

Series Study

nsuladmsunuiiaaans

Translation for Communication Arts

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



20234369

20236169

20236269

20236369

20236469

20239169

20239269

20246269

20246369

20246469

20249169

20326169

20332169

20335169

20336169

20336269

22

wmeafinnsinsariodofdva

Editing Techniques for Digital Media
Msasmansiiionsdsuwlamnedany
Transformative and Data-Driven Journalism
WSINUAS9ETIALATMIUIMSSAN1sAeRTva
Creative Labors and Digital Media Management
nstiauesiiondvadiie

Presentation for Digital Media
wAANTEUAT Y]

Interviewing Technique
NFOONLUVIUATI

Production Design

NSOONLUULAEY

Sound Design
TAUTIIUATATIALALRNEIVINTTUATIATIA
Cultural and Creative Industries
gsnvansesndwmsudusenaunsiulng
Startup for Young Entrepreneurs
Tasamssugsiadendiia

Digital Media Business Project
NTHANNINEUAT

Film Production

(2) FvnenmsHeaIsIaysUINIg
TranseuisenUiAu 30 BuIEAn f9d

N1900NLUUBNANHALUTUALAZDIANT

Corporate and Brand Identity Management
NTIATNRSUANT

Audience Analysis
myAdeLiiensdoansidaysanns

Research for Integrated Communication
nsdeanslBeysannns

Integrated Communication
ﬂ’]iﬁwu'lL‘ﬁ@Wla§ﬂﬂa§§ﬁLﬁaﬂ’l'ﬁ?ilaﬂ'l'ﬁl,%ﬂu”im’lﬂ'ﬁ
Creative Content Development for Integrated

Communication

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)



20336369

20342169

20344169

20346169

20346269

20322169

20324169

20324269

20326269

20326369

20332269

20332369

20332469

20334169

20334269

23

nagnsNTNsUNLAe 3 (2-2-5)
Media Planning Strategy

mmé’ﬂﬂqmﬁamiﬁamﬂ%dymﬂmi 3 (3-0-6)
English for Integrated Communication
msmﬁm?iaa%ﬁaLﬁamﬁ?iamil,%qgmﬂﬂﬁ 3 (2-2-5)
Digital Media Production for Integrated

Communication

waliamsiiaueiiiensdoasidaysannns 3 (2-2-5)
Presentation Techniques for Integrated

Communication

mi’mLLmuimqﬁLﬁam'ﬁﬁaam%agimﬁmi 3 (3-0-6)

Integrated Communication Campaign Planning

warlitans gy endenlitesnii 24 Bl

Awdanguiionsieasuusud 3 (3-0-6)
English for Brand Communication
nsRNLUUNIINLAZTARTILAE 3 (2-2-5)
Graphic and Multimedia Design

NseENKUULATHARFRN NI 3 (2-2-5)
Visual Media Design and Production
M3¥AnIsAeNIavLELLS 3 (3-0-6)
Media Relation Management

msfeasiienisiduinila 3 (3-0-6)
Persuasive Communication
msdeudoruwasnisiansosiionsdeaisuusus 3 (2-2-5)
Copy Writing and Storytelling for Brand Communication
madugusgnieuazdaiusenis 3 (3-0-6)
Announcer and Master of Ceremonies
mSL?Uau%uqal,ﬁamiﬁamimﬁm 3 (2-2-5)
Advance Writing for Corporate Communication
mMsgnenmkaznIsHanIflefiensdeaisesins 3 (2-2-5)
Photography and Video Production for Corporate
Communications

M30BNLULLAZNAN TR MARaUlN 3 (2-2-5)

Motion Graphic Design and Production



20336469

20336569

20336669

20336769

20336869

20336969

20337169

20337269

20338169

20342269

20345169

20345269

20346369

20346469

20346569

20349169

20349269

24

nsdnnsnsdeanslunniyingd

Issue & Crisis Management
nsnaadsRaviatitensdeasuTud

Digital Marketing for Brand Communication
NAYNSNITATIUTUA

Branding Strategy
mﬁU%ﬁﬁﬁﬂm’i%@ﬁﬂﬂmLLazﬂ’lﬁeJLﬂ’i’lzﬁﬁﬁamva
Social Media Management and Analytics
N13USNITINNITAINTURAYOUADFIALTDIDIANT
Corporate Social Responsibility Management
NAENSNIIAAARIIBVENA

Influencer Marketing Strategy
nsdnn1sdeansuusudlunngingd

Brand Crisis Communication Management
NISWAIUYINYENNAIANEINTUNI 39191
Developing Social Skills for Work
AUSURATOUADEIALVDILUTUA

Brand’s Social Responsibility
mmé’ﬂﬂqwl,ﬁamﬁﬁamimﬁm

English for Corporate Communication
MsduLwIN1TAea0IANs

Seminar in Corporate Communications Issues
ﬁaa'ﬁugmﬁm%ﬂmﬁ%’amiﬁami

Basic Statistics for Communication Research
madugusgneumsdmsuauiivamans
Entrepreneurship for Communication Arts
mw‘%mammﬁama?ﬁlamilﬁqgimﬂﬁ
Principle of Management for Integrated
Communication
mMsdnfanssudmsukusuakasnsludaiuayu
Event and Sponsorship for Brand
vhieidenassdmiunsdemadaysannis
Selected Topic for Integrated Communication
N3ANYITIEUAAA

Individual Study

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

2 (2-0-4)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)



2.3) MSYSUINITNISISEUFAUNISINGY 8 Tetiniy
20145169 NNSLATPUAIUNITBULNDNITVING U 2 (1-2-3)

Preparation for Work

20145269 annafnwIkazNIANYITYIAUINITAUATTYINY 6 (0-18-9)

Cooperative and Work Integrated Education

3) NUANTFINLES Laitiaendn

6 “uenn

Widenisusedvla 9 1nseInnilegeuluunninerdeysn vise
Weoniseuannanituaaudnwmauninielusaznieuen lidesndn 6 wiiedn

AURNYVDITNAIVY

LAUSHRATUAILTA
201

202
203
\auswasT 4
@usasil 5
L& 0
a1
e 2-3
e 4
18 5
\a% 6-7

8% 8

1av 9
\@usiasail 6
lavsiasai 7-8

YU
YU

YU
PUNYD
P

IVaIIAN
RRAK
N0
IVaIIAN
NN
UalanN

WA
VTN
EUalanN
Y IGIIaN

aAinfidndou
AUTEIYIMNU/AVINTYTUINTATTEUT
Nunsvineu

sGNNI SHAnFoadaTIA
iysaiTnguivInsdeansiBeysanms
Futdnaou

WNFeNES

%mwﬁugm

NTIATALALTINYENIAN LTEU WA 61U
welulad

atid 398 dunun lnau

msdeans msdvnsdnms mslddsuas
nNanssy

NOMUNY A5TYIVTIU

B 9

ANPUITI8IVIVDWAVIHARINNN

a)a %4 a
UNAT1957873U0

3.3.4 anuduiusiunangasauniUageuluany/ MAvduvesumingldy
(1) eI nUageulagans/n1AY/Mangnsay

(2) Mg nUagaulvinme/n1adv/vangnsau

(3) NISUSHI5INNNS
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4.2 M5IANTITEUS
4.2.1 WHUNTIANITITEUS

wHuMsiSeusvesdnlunangasiimamansiugn vanansusulse we. 2569 Tuusay

AABHUVDIUNISANET Aall

UM 1 Aan1sAnwIAY (First Semester)

NUINIY sWanazTaTeIvn IRERT)
(nouf-ujun-Anw
faEAULDY)
Anwihl | 000000 | Module 1 3 (XXX)
nsFeanIN1wISangy
XXXXXXXX | Module 2 2 (X-X-X)
nsun bulagniegieaiaassalugafvvia
XXXXXXXX | Module 2 2 (X-X-X)
nsuntudgyegnsadassnlugnfna
AU 20111169 | wuAanquinisdearsuarinede 3 (3-0-6)
Communication Theory and Media
Ecosystem
20111269 | wdnn1sdeansesdins 3 (3-0-6)
Principles of Corporate
Communication
20114169 | ponfiamesifienuidmearmans 3 (2-2-5)
Computer for Communication Arts
Fpndeniad | X00000XX | FoseFmniwilne 2 (X-X-X)
FomeAvnwdanguy
594 (Total) 18
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U9 1 AAnsAne1Uane (Second Semester)

NUINIYY sauaziosedv wienn
(nqu)-U{Ua-Anw
frenuLeg)
Anwialu | X000000K | Module 1 3 (X-X-X)
mi?iamimmé’mqw
XXXXXXXX | Module 2 2 (X-X-X)
nsun ludymegassassAlugnfiva
I NU 20111369 ﬁé’ﬂmia%?maiiﬁtﬁam 3 (2-2-5)
Principles of Content Creation for
Digital Media
20111469 | n&nNARETRUTUA 3 (3-0-6)
Principles of Brand Communication
20114269 | #aNNISAIBAINATA 3 (2-2-5)
Principles of Digital Photography
Fgndends | 2000000 | Fasedvnwlng 2 (X-X-X)
Forednmusingu
594 (Total) 16
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U 2 nansAnwdu (First Semester)

NN sWanazdesein enn
(nnud-ufUa-Anwsie
AULDY)
Al | 00000 | Module 3 2 (X-X-X)
MMsInNsTIRludIALmaIn TmUs T
XXXKXXXXX | Module 3 2 (X-X-X)
MsInNsTIRtudsALmaIn TUs T
XXXXXXXX | Module 3 2 (X-X-X)
NN59ANNSTIR LUFIALAIN TMUSTTU
mNU 20122169 | msdivinsiude 3 (3-0-6)
Media Literacy
20124169 | ndnmsnandeideadnaasse 3 (2-2-5)
Basic Production Techniques for Visual
Media
20126169 | wnAnnmadugusznounisuas 3 (3-0-6)
NANNITAAIN
Entrepreneurial Concepts and
Principle of Marketing
Fgndends | X0000XX | FaseFvnwling 2 (X-X-X)
%asw%mmmé’mqw
594 (Total) 17




AV NNISHANFDLTIA519855A

52

U9 2 AansAnw1Uane (Second Semester)

NUINIYN SRARASYDIIHIV wiwin
(nouf-ujun-Anwdae
AULDY)
Anwvaly XXXXXXXX | Module 4 2 (X-X-X)
[ v 1
Auugusgnaunisealvl
XKXXXXXX | Module 4 2 (X-X-X)
) ¥ I
Aauduszneunisyalg
XXXXXXXX | Module 4 2 (X-X-X)
) ¥ I
Aaduduszneunisyalg
N 20122269 | MTIATIVRAZNITUNAUDTOYAAILAN 3 (2-2-5)
Data Analytics and Data Visualization
20122369 | NMSWHUNONITHDAITUIAVU 3 (2-2-5)
Writing for Mass Communication
Fwwentafyu | 20221169 | Jausssuinatukazunneinusssulude 3 (3-0-6)
Popular Culture and Cultural Capital
in Media
UBAEDN | XOXXXXX | $1gAvLeniden 3 (X-X-X)
XOOXXXXX | $1838LenLEeN 3 (X-X-X)
594 (Total) 21




ABNNTHRH LAY ITUINTT

53

WUINTY SWALAZIBI18YN NUIWNH
(nouf-ujun-Anwdae
AULDY)
Anwnaly XXXXXXXX | Module 4 2 (X-X-X)
[~4 £ 1
Aauguszneunisyalg
KXXXXXXX | Module 4 2 (X-X-X)
[~4 £ 1
Aaduduszneunisyalg
XXXKXXXX | Module 4 2 (X-X-X)
[~ % 1
Auugusznaunisealvl
v WNY 20122269 | MylaszvikaznIsilauetayanisnm 3 (2-2-5)
Data Analytics and Data Visualization
20122369 | NN58UNBNTERANTUIATY 3 (2-2-5)
Writing for Mass Communication
A wenUeAy 20326169 | N1509NLUUDNANWALUTUALALBIANT 3 (2-2-5)
Corporate and Brand Identity
Management
A wenann XXXXXXXX | 5183w entden 3 (X-X-X)
XXXXXXXX | $18739L8N0a8n 3 (X-X-X)
59U (Total) 21
U9 3 ArANsANEIAY (First Semester)
Fvnannisuandordeadnedsse
UUINIYN SHELAZYRIIBIYN WU
(nouf-ujun-Anw
A8AULDY)
v antefy 20232169 | Mswaisadludanavia 3 (3-0-6)
Storytelling in Digital Media
20232269 | favznsyakazn1snaueludesiva 3 (2-2-5)
Speech and Performance for Digital
Media
20234169 | MsHnUURNEnFeAAvIA 1 3 (2-2-5)
Digital Media Production Practice 2
v weNLann XXXXXXXX | $1839m0na8n 3 (X-X-X)
XXXXXXXX | $7839L0nLa0n 3 (X-X-X)
59U (Total) 15




54

ABNNTHRHIAYITUNTT

NN sWanazdesiein naenn
(nqu)-U{Ua-Anw
A28ALDY)
Jrnentafu | 20335169 | MeAdeLitensdoansidaysanns 3 (3-0-6)
Research for Integrated Communication
20332169 | MINATIEVETUANT 3 (3-0-6)
Audience Analysis
20336269 | mawmulevainsasidiiionisioans 3 (2-2-5)
LY TUINTT

Creative Content Development for

Integrated Communication

A weniann XXXXXXXX | s7¢390n1a0n 3 (X-X-X)
XXXXXXXX | 1839 m0naan 3 (X-X-X)
594 (Total) 15

U9 3 ArAnsAne1Uane (Second Semester)
AV NNSHANFLTIES19855A

NUINIYY sawazdasedn wignn
(nnuf-ujuR-Anw
fenuLDg)
AU 20138169 | nvaneuazaiussIude 3 (3-0-6)
Laws and Ethics of Mass Media
Fnentafu | 20232369 | nMslewiiedenava 3 (3-0-6)
Writing for Digital Media
20234269 | msEnUFTRRARAeRATIA 2 3 (2-2-5)
Digital Media Production Practice 2
neNEBN | XOCOXXXX | 518739 enLEen 3 (X-X-X)
XXOXXXXX | $7873910nLa0N 3 (X-X-X)
XXXXXXXX | 51830 entden 3 (X-X-X)
594 (Total) 18




ABNNTHRHI LAY IAUINTT

55

NUINIYN sauazdesein enn
(Mqu)-UfUa-Anwn
fauauLag)
AU 20138169 ﬂgwmauazﬁaﬁiiuﬁa 3 (3-0-6)
Laws and Ethics of Mass Media
20336169 ﬂﬂsﬁaaﬂiL%ﬂyimﬂﬂﬂi 3 (3-0-6)
Integrated Communication
20336369 ﬂaqwﬁ‘mimumuﬁa 3 (2-2-5)
Media Planning Strategy
ANBALEBN | XOXXXXX | 518739 18nLE0N 3 (X-X-X)
XXXXXXXX | $1839tenden 3 (X-X-X)
XOOXXXXX | 51839 L0NLEeN 3 (X-X-X)
594 (Total) 18
U# 4 man1sAnendu (First Semester)
FwnennnandoiBeadeased
2RI sWaLazTaTEIvn viaenn
(nguf-ujun-Anw
fnanuLag)
NIYIUINTNIS | 20145169 nMswsBNAUNS N5y 2 (1-2-3)
Sgu3nung Preparation for Work
91U
Jpnentadiu | 20242169 | mwidanguitenudeasesdng 3 (3-0-6)
English for Corporate Communications
20244169 | nseenuuulutunsiin 3 (2-2-5)
Motion Graphics Design
20245169 | sfouisidudmsunisnandoadreassd 3 (3-0-6)
Research Methodology for Creative
Media Production
20246169 | nagmiiitaidevniadvia 3 (3-0-6)
Digital Content Strategy
neNEBN | XOOXXXX | $18739LenLEen 3 (X-X-X)
594 (Total) 17




ABNNTHRHIAYITUNTT

56

NN sWanazdesiein naenn
(nqu)-U{Ua-Anw
HLAULDA)
NIYIUINITNIS | 20145169 nMswsBNAUNS NN 15YIaY 2 (1-2-3)
L%'auifﬁ’umi Preparation for Work
au
Jrnentafu | 20342169 | Mwidanquiitensdeasieysanns 3 (3-0-6)
English for Integrated Communication
20344169 | m3nAnFeRIvaLienTATTIYIANNNS 3 (2-2-5)
Digital Media Production for Integrated
Communication
20346169 | wellan1stiauenufienisdedns 3 (2-2-5)
WY TUINTT
Presentation Techniques for Integrated
Communication
20386269 | MIVNMHUSUSIATENITAENS 3 (3-0-6)
WY TUINTT
Integrated Communication Campaign
Planning
Fnonden | OOXXXXX | s1g3vtenden 3 (X-X-X)
594 (Total) 17
Ut 4 nMAmsAnwrUane (Second Semester)
NUINIYY Sauazdaseivn wienn
(nouf-ujun-Anw
fnanuLeg)
NSYIUINIIANT | 20145269 | anfadnuiuagn1sdnyifeysannisny 6 (0-18-9)
Seusiuns MU
19U Cooperative and Work Integrated
Education
594 (Total) 6




AN95UN8518U1VDINUINITIAN TN LUBAZUUINITUINL
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1. Module 1 N1589&15ANEDINE

UIU 6 NUINA

P58V INeway

IRAIYN o NN AMB3UNTIBIVIN INERAZATYIBINGY
ANW1DING
89510169 Awdanguiiiensdeans 3(2-2-5) | féwst lensal mssenides nalsnsdeansiiadesiuiinusediiu vinue
Tuginuseiniu nsits MIyn Mseu uaznsdeuiililunisdeansuszdriu msld
English for Everyday Mdsnguluiinuszanriuldsgrunmnzauiussaunien da uayinusssy
Communication NATENTTEUINIYITING WALAULDS
Vocabulary, gsrammar, pronunciation, and communication strategies
related to daily life; listening, speaking, reading, and writing skills used
for everyday communication; the use of English appropriately in daily
life, suitable to language level, social context, and cultural norms; self-
directed learning strategies for improving English language skills
89510269 mmﬁﬂﬂqmﬁamiﬁami 3 (2-2-5) ﬂ'1i?iaa’liﬂ'1‘19’15&ﬂq‘iﬂuu%wm'iﬁ’m’luLLazwwi’muﬁiimiéfaﬂ’Nmmzamﬁu

Tun1svi9nu
English Communication for
Workplace

A0UNTAN TEAUNYT Larden NATEN1TITEUINIWIBING BAILAULEY
Communicating in English relevant to the workplace and multiculture
appropriately in work contexts according to situations, language level,

and social norms; self-directed English learning strategies

LT1
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eIV . nienn AN UNE518 N INBLATANEDINE
AEDINHY
89510369 ABINGYAIMSTU 3(2-2-5) | fdwiugIuneinemansuazelulad nmsdeansmieivermaniuaznis
Unnemansuazuinng Feusee MseSunenszuiuns wsesdle uwazuinnssu msvhauduiiy
English for Scientists and waznseuTINAUnITesend nsundymuazaiuvasansluies
Innovators UFTRMS Msysanmsvinuzanmsinguiiodnnisanaviimemaineenans
wazunltiluewian nsduasuasesssu Anusuiinvey wazausiulaly
USUNMIINEAERS
Basic science and technology vocabulary; scientific communication and
report writing; describing processes, tools, and innovations; teamwork
and collaboration with international researchers; problem-solving and
safety in laboratories; integrating English skills to address scientific
challenges and future trends; fostering ethics, responsibility, and
confidence in scientific contexts
89510469 amwdingudmiugramnssy |3 (2-2-5) | mwdangudmiunisdeansiugnamnssureniniinesvesUszimalneuas

YaNANIIIDS
English for Soft Power
Industries

Qmamﬂiiuﬁlﬁ&n%’aq AsuanUasutausssy ﬂﬁi?i@ﬂﬁiiuqiﬁ%ﬂ'liisal,t,su
Larnsvieaiion MsisudeateassAuasnisadrailomadte nsnanauas
MTA%ALUTUS M3FeESTIUTRIUEIIY 158N TN st LELELATNTS
e TaLsTIud e 1wISIng wesilasessn duaduninufAnasieassd
naziaiuayadnamiionNdISasgsATluUUNUILNR

English proficiency for communication in Thailand’s Soft Power and

related industries; cultural exchange; hospitality and tourism

811
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communication; creative writing and digital content creation; marketing
and branding; cross-cultural communication; professional etiquette;
presentations and storytelling in English; promoting creativity and
enhancing personal attributes for business success in an international

context

89510569

Awdangudmsugudrnu
AUAVNIN

English for Health
Practitioners

3 (2-2-5)

nsdeansTuAYIN AMdnYiLazAdYilaNgmMamsuyme msdeansiugtag
wagn1sedUIeINs nMsdeanslufivaninndn mstufinuagsenu n1sdeans
AUNEYING N13ANUTIITIBITUNAATID NTTUTIARIUAITITUAY
AU TAILSTIN WazNSIRANUINBIPWINEAEA$NI5AKN
Communication; medical vocabulary and terminology; patient
interaction and symptom description; interdisciplinary team
communication; documentation and reporting; pharmacological
communication; lab report understanding; public health campaigns;

cultural competence; and sports science counseling

611
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89520169

nsAnLATey ot easeaTIa

Creativity in Problem Solving

2 (1-2-3)

AUNLNY NENATT LAz LA URIn1TARLATYNI0E 195 19d55A auedniy
n1sAnundymiagneasnaassd Useinnvaslym auassaven1sfaunteym
NANTENUVDINITAALATYNIDE AT NETIA NTEUIUNITAALATY U108
45198550 nmsUszliun1sAnLn g nieg9asneassd waldan1sAauAdgnn
91985198536 UszendnsfnuiUamnegnaineassaluusuneng o
Definitions, principles and importance of creativity in problem solving;
brain and creativity in problem solving, types of problems; stages of
creativity in problem solving, creative thinking process; obstacles of
problem solving; impacts of creativity in problem solving; techniques

of creativity in problem solving; measuring creativity in problem solving;

applications of creativity in problem solving in various contexts

89520269

PnweRIakaz Ly
a 6

UyayUseivgedanain

Smart Digital and Artificial
Intelligence Usage Skills

2 (1-2-3)

nsldmalulagansaumnaludInusedniu NTEUAY IUTIN IATIEY Lay
Uzl ganvesdoyaa saume SEUUIAIaYIARNTIMS AUANAIY
wazauiuasUasadsuudumedidn nguunsuasatesssuiliieadosdu
welulaBansaumauaydumesiin msadisdendvia lWsunsuuszgndnaznis
THuSn1suuduInestin mﬂ%’ﬂﬁgmwﬂazﬁwﬁﬁméfuﬁaﬂ%’ué’f’miami
Wasuuwladludiruuazmeluladuesrnnissud 21

0ct
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Use of information technology in daily life; searching, gathering,
analyzing and evaluating the appropriateness of information; computer
network systems, threats and security on the Internet; laws and ethics
related to information technology and the Internet; creating digital
media; applications and services on the Internet; basic use of artificial
intelligence to adapt to changes in society and technology in the 21

century

89520369

NSANLTITZUUAUNITUATU QI
System Thinking and

Problem Solving

2 (1-2-3)

AUNINY WANAIT AUEIAYVDITZUULAZNITAATITZUU D9AUTENOUTZUY
Bevuutumsuitaym nszurunmsindasiedt n1saeinng w3esdloRdva
fivaglunisinszitlym msfnnses denldarsaumauaznisusedy
asaumATiTetio 9305551 wazmmUasnitlunisidnideya ansaume
MsfugULULasaNdtusteslyv msdenlosseninsanivniuna
ATATUNUNINNINIAATTEUU Msuntynilagldmaluladfdia n1s
wvann1sAntdeszuululdivanuiveng o Ussendmsfadessuuiunig
uAtgyndnwadzeng 9

Meaning, principles, the importance of systems and system thinking,
systems components, system approach to problem solving, analytical
thinking, critical thinking, digital tools that support problem analysis,
filtering and choosing trustworthy information, information safety and

ethics, identifying patterns and relationships in problems, connecting

11
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causes and effects, developing diagrams of the system thinking cycle,
using digital technology to solve problems, applying systems thinking
principles to different fields, and using systems thinking to solve various

kinds of problems

89520469

msesgitoyaiions
Andulalugafdvia Data
Analytics for Decision in
Digital Era

2 (1-2-3)

Anufiesdufeaiunisinms nismusuwasmsingideya Tunouuas
Lﬂ%’lmﬁamﬂLﬁi‘l‘:@mamﬂumﬁLﬂiwﬁLLazLLUaNa%’a%a inweaAuN1ITwUaY
Foyathirumsinszsiliduguamuazmsiiauedeya msUszendisns
Beinauilethelunsdndulamaasugialugaadia

Introduction to data management, gathering, and analysis; steps and
economic tools to analyze and interpret data; data visualization and
presentation skills; application of numerical methods assisting economic
decision in digital era

89520569

winnssugiidaalnguas
gonlyinesiiionswawn
Tt

Thai Wisdom-Based
Innovation and Soft Power

for Sustainable Development

2 (1-2-3)

LLmﬁmﬁugﬂuLLazwqwﬁﬁmﬁuqﬁﬂmmLLaznumﬁwuﬁism nsdsau N3
duau nszviumsasieuinnssuvugugidyalneguenyinnines s
MeNuwazMIasdndueidegann ity lneiasugitaiassd uinnss
niityalnguazreniniiies nsseuituinussse NssEuInaendin
waznIRmUIAd By

The fundamental concepts and theories of wisdom and cultural capital,
including their accumulation, transmission, and the innovative processes
transforming Thai wisdom into  soft power, strategic plan and product

development, Thai wisdom, the creative economy, Thai wisdom-based

ccl
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innovations and soft power cross-cultural learning, fostering lifelong

learning, and sustainable development

3. Module 3 N153ANTISYIN LUSIAUVAINIMUSTITN 31U 6 VU281A

SHEIYN

P58V LAY
AWNDING

BN

A185UET18IB N N8 LAZAWDINg Y

89530169

guanzuwaryupannnluge
fvia
Wellness and Personality in

Digital Age

2 (1-2-3)

nsaivaunasenivguammewazdnlalunslddingafavia n15euEy
wnskazn1seanmdanevrauiuiadinadvia nslinaluladuay
LoUndiatuilefnpuuazUssidiugunim vdnnsusneiiienisyiaulu
suuuuleuin yrannmdmsumstihiaussuruunanwesuAiva n1sdeans
LLaZﬂ’l’ﬁLLamaaﬂWNQﬂaﬂﬂ’]Wﬁlmmzaﬂuaﬂ’lwLL?@ﬁ@Nﬂ’]’iﬁ’N’MLLUUlSU%@
Achieving a balance between physical and mental health in the digital
living; meal planning and exercise suited to a digital lifestyle; the use of
technology and applications for health tracking and assessment;
principles of dressing for hybrid setting; personality for digital platforms;
communication and appropriate personality expression in a hybrid work

environment

ecl
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eIV . nienn AN UNE518 N INBLATANEDINE
AYIDINGE
89530269 WHIUAIAINUFG 2 (1-2-3) | |WnlauseloviuagANUMINIgURIAURaINTAY NS NANTNLIAABNNTS
w@suANUES by Faufidasunasyousuanunainans nsaeansegeiuszansawluiiy
Diversity Drives Team wazduansa nsldyuuesiivarnvanslunmsuitiyvuazuinanssy nsasis
Success wazthfiufussansnmaanaziiniundessn mswauImLaaIANIsesIal

uazdanseafiduyana msUduiiuiivarnvanelvissgidmnesaui s
dueduausssumsiseudiaznsivlnegwioiles miniaaeunm
WaINTaY AU warn1sEeNsU NMsuansiegeANdSILaE
WNUTRTA AT UANIMaInvians mevieududi

Understanding the benefits and challenges of diversity, creating an
inclusive and accepting work environment, effective communication
within teams and across departments, leveraging diverse perspectives
for problem-solving and innovation, building and leading high-
performing, agile teams, developing emotional intelligence and
managing personal biases, aligning diverse teams towards common
goals, promoting a culture of continuous learning and growth,
monitoring diversity, equity and inclusion, showcasing success stories

and best practices related to diversity, teamwork

174"
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89530369

lafinda
Life Plus

2 (1-2-3)

il I3

AuSABIfURLN MTIRTR uuAnealuegiuuussds LAz sUTEYNA
TuBnuszdriu mefdnmuesiaznsairemnuduiusia wdnnisaiisauga
n ANUANAATINNUNITINU NMTINUHULAEINNSTIATaUAaTENINNTS
58U NTNULAZFVA M TINYENNTATINENATIALATAITITY NTYWAFUNIN
neuazla ﬁﬂwmﬁmmiqmmwLLﬁzﬂ’liﬁ%’N?j%ﬂﬂWﬁa

Knowledge about good quality of life, the concept of holistic well-being
and its application in daily life, self-awareness and building good
relationships, principles of life balance, life balance with work, planning
and managing life to balance between study, work, and health, skills for
balancing life and work, caring for physical and mental health, skills for

managing health and creating good health

89530469

aunan Tigulugaddva
Healthy Work-Life Balance
in the Digital Edge

2 (1-2-3)

NsaiaaESNYIANnaTENINNSYINURaE TR lugARTTA N153ANTT
nanhueiesiloRda MIUFuUTItMsUIMsTanIna manamATen
INATYINY mia%ﬁqanﬂismmiﬁwmﬁ%mjwmmmuéﬁlﬁuﬁﬁmuﬁ
W9

Creating and maintaining work-life balance in the digital edge, time
management through digital tools, improving time management
techniques, reducing work-related stress, and developing flexible work
habits and positive relationships in the workplace

Gl
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89530569

wsadumalaiegunw

Wellness Influencer

2 (1-2-3)

wé’ﬂmmammﬁmﬁmﬁ’uqmmw AUTUIAUAUNlugARTTA Unum
vosdondvialunisquagunm uualtivedluTuaiifefitdvsnasengingsy
aunmvesdsay Anszinagninasysuiiudoyaaunmludeddvians
Usgansanlunisasaussduniala wazanusuRavoun1sasesssulunis
IHELNSTOLAATUAVNIN

Principles and concepts of health, digital health literacy, the role of
digital media in promoting well-being, the influence of social media
trends on public health behaviors, strategies for evaluating and utilizing

digital health information, and

89530669

nsegsuiuludanuu
AIURAINVANY

Living Together in a Diverse
Society

2 (1-2-3)

ANUANFkarAEaInagluday wuAandny nudenslve widay
Filval nawdledliwsuuay nquauifieudesmsfiaysUuuuing q sinugas
domminunarseamannvany madilanndaauiunsiilulflunsien
Social differences and diversity, the concept of multiculturalism, Thai
multiculturalism, new forms of multiculturalism, borderless citizens,
groups with various special needs, communication skills in a diverse
environment, understanding multiculturalism and its application in the

workplace

89530769

IMSHNRAVNINLAZAUARTIN
Food for Health and Life
Balance

2 (1-2-3)

Tawunsiug iy 0mnsulsgy ensivlsalidfinsielsess enmsileidu 91ms
fluagunMgasRTIkarAUdEy anulasnduluoimsuasnisAuasos
AUSLA UINNTTUWMNSLINOFUA KA ALAAYIN

9¢1
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Fundamentals of nutrition, processed foods, food for non-
communicable diseases, functional foods, food and holistic well-being
and sustainability, food safety and registration, food innovations for

health and life balance

4. Module 4 anulugusznaunisaalusi 31uu 6 wiehn

SEIY

YasreAvIN1W Ineway
AWDINQY

u28nn

A3 U518 NV INBLATATENDINE

89540169

MIUIINsiuuazadu
AUsEnauMTdmTuTIng Al
Financial Management and
Entrepreneurship for Modern
Life

2 (1-2-3)

Anuuazrinwrlunmsuimsnisiudinuuananasanududusznounisdmiu
FIngAd N1TIATIEVRATINLAUNNNITEY N1FIANITIVYTEUIULALNNT
oou Msasuludunindang 4 mevdvseandedunisamu nisld
walulaglun1sdnn1snisiiu MaiwunwAngUsenaunis nsasauag
PMUHUFIAIML MIUTMInInensegwiluseanznm MaleseinanLay
19Man19g3na N3as1ATRYILLAYNITATANUENTLENNGIRY N1SHRIW
Minwen15AnaUlan1enIsiY NMSUTHEUNANTAELIUNINITRY Wasn1T
WSEUANUNTOUAMTUBUIANNINITIRY

Knowledge and skills in personal financial management and
entrepreneurship for modern life, analysis and financial planning,
budgeting and saving, investment in various assets, risk management

in investments, use of technology in financial management,

LZT
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development of entrepreneurial ideas, creation and planning of new
businesses, efficient resource management, market analysis and
business opportunity identification, networking and building business
relationships, development of financial decision-making skills, evaluation

of financial performance, and preparation for future financial stability

89540269

ﬁugmmiamuuazmw%ms
ANILEE
Fundamentals of Investment

and Risk Management

2 (1-2-3)

‘Viﬁﬂﬂ’]iLLazL‘Vlﬂﬁﬂﬁ’ug’m&[,umia\‘ivqluLLazmiU%ﬁﬁﬂ’J’mLT?iIEJ\‘WlNﬂ’]iL?]u N9
ﬁwmmmiﬁmﬁummL{Juﬁﬂszﬂaumﬂmzmsﬁmiw%%mﬂiLLazL'fiuv!u
AATILAENIUAITUNATRY MNHUNITAINU Fanisanandss wawinis
Anaulanaznisdnnislasenisnienisiulneldmalulagfavia nsasislenia
mgsRaliAamaulnegedsdy

Basic principles and techniques in investment and financial risk
management, development of knowledge about entrepreneurship and
resource and capital management, financial situation analysis,
investment planning, risk management, decision-making development,
and financial project management using digital technology, creating

business opportunities for sustainable growth

89540369

AzilagnsIANTIY
dmsugusgneumseall
Leadership and Team

Management for Modern

2 (1-2-3)

A lanagrinwelumsuimsuasiiiugusenaunisadelyg Ay

naInNaNYNTIRLSSIUardIAN iWninesiuAuluesAns nanA1SUSINSTIY
wazAIZHIN msdeasmeluiin wmedanisesaireses mMIdanisninens
waymsiu maifisshunmswasuadugedda nslideyauasnsufoa

8¢l
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Entrepreneurs

aungrneiieades msuuisenmaudsuuladudsnunaznaluladues
ARTIuRl 21 M3Uszgndldmnuluuiunets msdnwinsdluazlasenisngs
NMSUIMSIATINSUAENSHAUIUARNATNYD IR

Understanding and skills in managing and leading modern
entrepreneurial teams, cultural and social diversity, shared goals in
organizations, principles of team management and leadership, effective
communication within teams, negotiation techniques, resource and
financial management, leading teams through digital transformation,
data use and compliance with relevant laws, adapting to societal and
technological changes of the 21st century, practical application of
knowledge in real contexts, case studies and group projects, project

management, and personality development for leaders

89540469

NsRugsNIkazABoINTAMTU
HUsznaunsealu

Business Finance and
Taxation for Modern

Entrepreneurs

2 (1-2-3)

VANNITNRUNITRUTSRALREA B Nsd MU UsEnaugalrd N15ilAT1en
FIUNNNITRU NITINLHUNWNITRY YAAITDIRUAINNIAT NTIATIEN
1ATINTAU NMTIANIRUNULATIATIUATAUYUYDIRUU VENNUTILAY
Bnsdaiuagensnulszunaiug)ins Mmeluldyarasssun n8Rula
Ifyana Myarifia Migsiatews ensuansd

Principles of business financial and tax planning for modern
entrepreneurs; financial report analysis; financial planning; time value of

money; investment project analysis; financing structure and cost of

6C1
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ANWR9NGY
capital; principles and methods of tax collection under the revenue
code; personal income tax; corporate income tax; value-added tax
(VAT); specific business tax; stamp duty
89540569 vanLAswgAmaniiiier 2(1-2-3) | evudiugrumaassgmandiieatugUasduazgunu anubanguvaguasd
Lﬂuﬂﬂﬁsﬂaumiqﬂiwﬂ wALQUNIU NSHARFUAILALUINNT ﬂ’]'ﬁU%WViﬁuﬁquLLazﬁﬂi 1A39Es19RaIn
Principles of Economics for LLazﬂaq‘mﬁmiﬁmummﬂ ﬁa%ﬁfmmumwﬁwwmﬂ WlHUIENALATEFAA
Modern Entrepreneurs Hansgnusion1sinaulaniegsna
Knowledge of demand and supply, elasticity of demand and supply,
production and service, cost and profit management, market structures
and pricing strategies, macroeconomic indicators, the impact of
economic policies on business decisions
89540669 nsdndulanienistiueeny 2(1-2-3) | msfmuwmmends msssuuuudusena ﬂ’]iﬁﬁ’]izﬁuﬁ nsSEULTIBUTIAT

WaanlugARIva
Smart Financial Decisions in
the Digital Era

waznAtANITEBN LAsugRaneLies miamuﬁ”ugm 3YTITUNNNITUY
WALLlAEN19INITRY LOUNELATUAILIUUTZLNM S2UUNITISERURINE
ananuAdvia vdenwu madszgndanuiianisiulunsdndulalulan
LL‘ViﬂmmLﬂuﬁdﬁy’ﬂmsﬁuqﬂﬂaLLasQ’Uizﬂaumi

Interest calculation, annuity saving, loan payment, price comparison,
saving techniques; sufficiency economy, basic investments, financial
ethics; financial technologies, budgeting apps, digital payment systems,

cryptocurrency, blockchain; real-world financial decision-making,

0¢T
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ANEDINGY
personal finance, entrepreneurial finance
89540769 Adenudugusznaunis 2(1-2-3) | msWmunATygnakardnuvasenamemalulaguazuinnssy ssuuilne

NUTULPABUMILUIANTTU
Towards Innovation-driven

Entrepreneurship

winnssuveuszinelng ﬂ’J’]:LIL{JuéjﬂizﬂaUﬂ’]iﬁsﬁULﬂg@ui(ﬂﬁu}f@ﬂiiu Qﬂ?’ﬁ
LAENN5Y uHuANATidwey Anuudiuazaiieiiy nindaums
Jayeyr MsANUEueuTegsna

National economic and social development through innovation and
technology, Thailand’s innovation ecosystems, innovation-driven
entrepreneurship, customers and sales, value proposition canvas,
leadership and team building, intellectual property, business pitching

skill training

1¢1
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20111169

LLmﬁmquwﬁmiﬁamiLLaz
fnede

Communication Theory and
Media Ecosystem

3 (3-0-6)

wnAn nqul] Nefuldsans ans de wazdSuans sudslassaiiauazas
Feuwessruvdeiidenlosfulunanedindussiuveinisuan nsnszane
wazmsuilande nsasrsanuaunalunsufduiug seninsyed Sadugld
douaziiainsde Mudladouandensine 9 lussuuiinade iunatsany
Wasuwlasiumnalulad

Concepts, mass communication theories about sender, message, and
receiver including the structure and functioning of media systems that
linked in many dimensions the levels of media production, distribution,
and consumption, creating balance in interactions between humans who
are media users and media creators with various environmental factors

in the media ecosystem amid technological changes

20111269

VANNISEDANTDIANT
Principles of Corporate

Communication

3 (3-0-6)

LUIRALAYEN NN OUVDIBIANT NITATIIAZS N TBIFEIUeI09ANS
nsdeansiunguiidrlddmdefiAsdesiuedng uufnsuaudsdu
ANUSURRTOURESIAN UNUINTTILAZAIIEIUTIYesTnADansaInng
AADAIULIANGUASAoaTseRn eyl

Concepts and environment of organization, building and maintaining
organization reputation, communicating with organization’s
stakeholders; roles duties and ethics of corporate communication,

modern concept of corporate communication

el
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20111369

NANNITATIETIALUY
Principles of Content
Creation for Digital Media

3 (2-2-5)

S wwnRelumsadassdidemmundniinaeans Ussianveadem
mislfiatesdoifieduiudeyanufismautoniludedivia nadifeudie
dauaiilem nsrurunstniiieadsassiiion ﬂméjﬂwmmmﬁlaﬂizmwmﬁ
1 warnsdendomnensennsidemetnadiussansam asserussalums
a¥assAiom

Definitions and conceptual frameworks in content creation through
communication arts principles, content typology, utilization of analytical
tools for digital content performance metrics, narrative strategies for
content presentation, creative ideation processes, characteristics of
diverse media platforms and optimization of content distribution
channels, content creation ethics

20111469

NANNTHDAITHUTUA
Principles of Brand
Communication

3 (3-0-6)

LUIRAVINNTAANALAZNNSHDENTNISAAIN ALY B3FUsENaUNAZUSEAY
YDILUTUS NITUIUNITASMAZINNITUUTUS UnUmMuasISnsdoansuusus
a5381Ussalumsoansuusus

Concepts of marketing and marketing communication; definition,
elements, and category of brand; branding and brand management
processes; roles and means of brand commmunication; brand

communication ethics

eet



P58V INeway

AN v e A195UETIEIB N INELAZANWDINg
AYIDNNHY
20114169 Aeufimesiionuiinamans | 3 (2-2-5) ﬂ’J’]ﬂJiLﬁﬁnﬁUﬁﬁﬂmi@aﬂLLUULLazﬁﬂwzmia@ﬂLLUUga MedoAsiuuaz
Computer for downdoulmussnneng o delusunsuneufinnes
Communication Arts Knowledge of design principles and media design skills, covering various
types of pnnted and motion media, using computer programs
20114269 NANN1T0N8NINAIYIA 3 (2-2-5) m’lmwu%mmmﬂ‘umsmamw NdvItENINATIawa Ul 9 il
Principles of Digital Tumimam‘w N133n8eAUTENBUAIN ATANITEEAIN wagHnURURNS
Photography AIUAMUTZLANAN 9)
Basic knowledge of photography, digital photography and equipment;
composition; photography techniques; practice in different kinds of
photography
20122169 mMs3winiude 3(3:06) | M3sul esedt warUssdiudeyaviaiovmiigniniaueriudesis 4 vade

Media Literacy

Fufuuardelnl msusnuerdoyaiigndesasifulssleviandeyaiien
JutavFedadon nsidnlesssuwifvesde msdaseide nsusudiu
Amnsdelevesdeya nanszmuvesde msltdesdiifiarsan i iy
TunsAndedmndseifominusludinuszs i

Perceiving, analyzing, and evaluating information or content presented
through various media, both traditional and new media. Distinguishing
accurate and useful information from information that may be false or
distorted. Understanding the nature of media, media analysis, evaluating
the reliability of information media impact and using media judiciously,
skills in thinking critically about content encountered in everyday life

vel
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20122269 NMTIATIEALAENTUNAUD 3(2-2-5) | mnuvsneuazvdnmaieiuteya mImusmdeya mawssudeya
Toyanignn mTAnTzideya mthiauedeyareniw waznsihdeyaluldinuaiesie
Data Analytics and Data wiowaluladfidanuiuads
Visualization Definition and principles of data, data collection, data preparation, data
analysis, data visualization and data implementation through modern
tools or technology
20122369 nsileuienisdoansinaty 3(2-2-5) | &3 wnAn waswelan1sduiienisdoasuiaruusznneg q
Writing for Mass NISWEUYTI UNAIY E15AR UNIDNT0! wasuleuasneassa nsinUfuR
Communication nsWeulagAfafnguidiviny Tngussan waasseIuTTaINTN
Principles, concepts and techniques of writing for mass communication
including news, articles, features, reviews and creative writing, practice
in writing with consideration of target audience, objectives and
professional ethics
20124169 yanMsHAndeLdaaiaTen 3(2-2-5) | WWIAR MANANT ﬂizmumi%uﬁugwuiuﬂWiwﬁmﬁaﬂwwm?ﬂ'aulm AN e
Basic Production Techniques nadeuun maaFeniehlulddeasiiuremisdeussiameing 4
for Visual Media Concepts, principles and basic procedure in producing visual media;
picture, sound, script wiring, storytelling for communication through
different media channels
20126169 wwaRnnsiludusznaunis 3(3-0-6) | wwiRia wanms manatakasn1siluguszneuns mslasiziuasUssdiy

WASNANNITAAA
Entrepreneurial Concept

1aN1an19g3na I5N1siauIgsialng TuneureinIsUTENaussna wuudnaes
V9gINIuaEIsN1ITele Mmsusuesdnsliindesa Audnwuswas ULUY

Get
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and Principles of Marketing

NuveIUsznaunslugaddvia n1sneauniseuINMTUTUM

Y993309 NMSHNUJURMNEUsENBUNMTHDR TN

Concepts and principles of marketing and entrepreneurial; analysis
and evaluation of business opportunity; method of new business
development; process of business; business model and how to earn
money; agile organization; characteristic and work pattern of
entrepreneur in the age of digital; lesson learned from business
adjustment; practice from professional entrepreneur

20138169

NOVUNELALITLTTINED
Laws and Ethics of Mass
Media

3 (3-0-6)

wdnmsfiAetesivansiainmlunsiuiinans ngmneidhonisiuiiaves
Fomavuiaimauniauazengy) ﬂgwmaﬁmﬁuaﬁuﬁmé MSRNN N13NIEABLEES
nslewan ameunskazdavial n1sAuATeUIlnA N13NTEYINANNEANI
oufinned nminsatessniluliygyssivg dedifuiReafunmsionsuay
I558UTTERINATY Usynmduy 5| VOIALNALITITN

Principles of freedom of information; criminal and civil laws related to
mass media responsibility; laws of copyright, publishing, broadcasting,
advertisement, film and video, consumer protection, and computer-
related crime; laws and ethic in Al, regulations related to
communication and mass media ethics, other announcements from
professional associations

9¢t
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20221169 TAUTITUUIAYULALYIUNY 3(3-0-6) | AMMMINY WuaAa nuidsaumaniiAeadesiunuianss Mtz
Jauusslude Fauusssn Tausssnavuiidmanszvusonsainsassddoludogandiia
Popular Culture and Cultural Meaning, concepts, and social science theories related to cultural
Capital in Media capital, cultivation of cultural capital, popular culture influencing media
creation in the digital age
20232169 nsianSedludediva 3(3-0-6) | BUIAA AUNNNY FULUU UTELan LAY eIRUsENOUNITESEY NSOBNWUY
Storytelling in Digital Media nMsiESesihudeniausunndng q WisliinUseansnanulmuned
Amunld
Concepts, meanings, forms, types, and elements of storytelling;
storytelling design through various types of digital media to achieve the
defined objectives
20232269 Aavgnsnanazn1siiaue 3(2-2-5) | uwadn ngud] vesmsnalunnuiunvesmsioans nmsyafiesiiusenis
Tudeddiia MswaLilanufitng msyLiiensaunusontiindes n1swwSeusa nsld
Speech and Performance awluyefingaufuaniunsal mawaluiausssdssanden efaunm
for Digital Media Ium'ﬁWﬁhﬁaaaﬁa
Concepts and theories of speaking in every communication context,
hosting, presenting, on-camera interviewing, preparation, appropriate
language use for different situations, pop culture communication and
the role of nonverbal communication in digital media

LeT
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20232369

nsileuiiedenasa
Writing for Digital Media

3 (3-0-6)

6

WUIAR UTTLANUDIIULTEY miﬁmum’ﬁ’mqﬂisaﬂﬁmﬁ%u N15ILATIEI
naud iy N15180NTININITIELNT N15ILATIATINITNULTLY TeAU
mwlunsideunuiiedendte nudsuivdetandiie

Concepts, types of writing, setting writing objectives, target audience
analysis, selection of dissemination channels, structuring written
content, language levels in writing for digital media, writing and
multimedia

20234169

nsEnUFCRnEnAeR VA1
Digital Media Production

Practice 1

3 (2-2-5)

vdnmsnandenasia Mmyllnneissanvesderaviauazlide nstmun
wnuFes wIRAVEN N1seeNUU fdnws aw des nmadeulvs nns
NAVHAUTUIY LAy NsadaUfduiusielusunsy reufiumesdntasy
faenndoafulszinnuesdeuaznguiiivng

Principles of digital media production; analysis of digital media type and
users, assignment theme, main conception, design of text, image,
sound, animation, combining work and interactive generation by
computer applications related to types of media and target groups

20234269

AU URnEndoRTva 2
Digital Media Production

Practice 2

3 (2-2-5)

msinduaisnudedivianainvansguuuulaeiiunisasiieUfiase
MsTaLIsAn M3dansesruseneunaslassadiewensianseia
AsagilunudeRTviausazUszan msysanmsvinuzilonannaiy
deRsvaTadnunIeuntseerh mstevhuazndsmsaneh

Practice creating various forms of digital media with the emphasis on
practical experience, developing unique ways of thinking, organizing
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elements and structures of storytelling in each genre of digital media
works, integrating skills of digital media pre-production, production and
post-production
20242169 awdinguiiionudeansesing 3 (3-0-6) | vinwensil e 81u WWeunwdinquiiielvaenadesiuausnudeasesdns
English for Corporate Listening, speaking, reading, and writing skills in English for corporate
Communications communications
20244169 n1seanwuulutunsIvin 3(2-2-5) | wdnnsesnuuunifinuuuirdeulmelusunsunauiumes n1sasieassd
Motion Graphics Design Amuazidnys Mslid welianisiedounl wagmsuszgndliludondia
Tugduuunng g
Principles of graphic animation design using computer programs: image
and typography creation, color usage, movement techniques, and
applications in various digital media formats
20245169 sudeuiidodmiumsuande | 3 (3-0-6) | msnauazimuaUsadumany nsidentaznsiualeyinside ng

A59ETIA
Research Methodology for

Creative Media Production

dufuionans nmseenuuuMTITeBsnanmuazdUimnaluiunmsndnde
Beaseassd nsinudeyauaznisiasizideya Maleusieny

N19398 wazasesTnlunsidy

Setting and defining questions, selecting and defining research
problems, conducting literature reviews, designing research (qualitative
and quantitative) in the context of creative media production, data
collection and analysis, research report writing, and research ethics

6¢1
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20246169 nagniiflaidomAdsia 3(3-0-6) | Wfn noud Ussinnvesnagvdnisdeans msdnwwiharandila
Digital Content Strategy AURBINNITBIeIRNIRaz AR n1sTanIsmsaeasilemAiia
NMTIATIEnaUIMENg NTIUHILTINAYNS nMsTRLdansiiem
NIFINUNUNELNT Lazn15InUIEansHa
Concept, theory and types of communication strategy, understanding
need of organization and product owner, management of digital
content communication, target audience analysis, strategic planning,
content management planning, distribution planning and performance
measurement
2.2.2) 3y eniaen 24 wiqwhn
WA %quﬂ: vl wiena A185UETIEIB N N8 LAZAWDINE Y
AWDINQY
20224169 e Usehvgdnsy 3 (3-0-6) mmilﬁmé’utﬁmﬁuﬁmmwﬂszﬁwj walulagUyausehivg nsussyndld
nsas IRt LLmﬁmLLazLﬂ%iaﬂﬁaﬂzyﬁmdizﬁwﬁumsa%aaﬁﬁlﬁam ATTYIUITTUVDINIT

Artificial Intelligence for
Content Creation

168’{1a;zgmizawﬁiumia%aaiiﬁlﬁam

Basic knowledge of artificial intelligence, artificial intelligence
technology, application of artificial intelligence concepts and tools

in content creation, ethics of artificial intelligence in content creation

ovt
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20224269 wadamsnnduaznsandes | 3 (2-2-5) | uwiha wdnns nszuaumsaadeaming n1sld nsmuausedu dntn uas
Techniques for Dubbing and fiemades Tunswndidsdludedelmeanmans
Voice-over Concepts, principles, and processes of voice acting, the use, control,
and direction of pitch, volume, and tone in voiceovers for mass media
20226169 NANNTARIALALNITAAA 3(3-0-6) | WUIAANNTINIFLARINA T,mEJL‘f‘:ammit,%‘auimamquﬁqmiﬂimﬁmms
PRI TUHUAUNTRAIR DUl NTUTTHURUAIY NITITMKY UIHITNNANT
Marketing Principles and AANA NFIAMIUNUNITAAAUALNTYIUUUINEB9TIND Uazinaila
Digital Marketing m3iaue ngRIERazasIEUTIaveInIduUssnaunislugafiva
Creating business ideas for the digital age by learning content covering
assessment and planning for online marketing, business investment
estimation investment estimation, marketing planning and management
preparation of marketing plans and business models and presentation
technlques entrepreneurshlp laws and ethics in the dlgltal age
20226269 g@ﬁﬂ‘i&ﬂ 3 (3-0-6) LLU'Jﬂ(ﬂLU@QWULﬂEJ'JﬂUﬂE]ﬁﬂEW TUUSTIUANY a@?ﬁ‘ﬁﬂi’illa@ NANITNU
Media Studies vo9do miﬂizqﬂmu,mﬂmwmmiwwﬂﬁzmum 7 Tuderusiuade
Basic concepts of media studies, cultural studies, media industry, media
impact; application of concepts to analyze different social issues in
contemporary sooety
20226369 %@LLaBﬂﬂ’iﬁ(ﬁMU’]g\iﬂM 3 (3-0-6) LL‘U'Jﬂ(ﬂL‘U’Q\iGIULﬂEJ'JﬂUﬂE]ﬂUﬂ']’iv\IGMU’]ﬂ\?mJ ﬂimﬂﬂ‘tﬂ’]LﬂEJ'JﬂUﬂaﬂUﬂ’]iWGMU’]

Media and Social

Development

demal ﬂﬁ&mﬁﬂ’]iﬁ’]ﬂLLNUEI@IUﬂTﬁW@,JU’]LL@BLLﬂﬂ@%?ﬂQﬂMIUU?%Lﬁmmﬂﬂ 9
Basic concepts of media and social development, case studies of
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media and social development; media planning strategy for social
development and problem solving in different topics

20226469

ANEUATANEN
Film Study

3 (3-0-6)

wnAa Ml UseiRmans Tiannsdenmeund nwinimeuns
QRAMNTTUNNEUASIVEUAT A MEUASUINR M Snndilen
SULUUNINEUAS NOMINEKAEATIENUTTAlUNSYINURGILarInT MY
AMEUAT BUIARYBIRAAMINTTUANEUAS e Tunaalan

Concepts, theories, historical development and evolution of

motion pictures, film language, Thai and international film industries,
content analysis and critique of film forms, laws and ethics in film
production and distribution and the future prospects of the Thai film
industry in the global market

20226569

FIdAnY
Series Study

3 (3-0-6)

WWIAR el UseiRmans TTwuin1sdedid enanvinssunsnandsd
YoaNeazaIUTEINA NMIIATIZA INNTHUEM wifn Adeuiuiaus
Tudsd ngruneuazasseussalunmhauNdalazdnd e neuns

aal s a a o a
au’]ﬂﬁﬂ]aﬂ"?ﬁﬁl‘mEJIULLW@WW@?N?Miillli'ligﬂUuquq‘U']G]

e

Concepts, theories, historical development and evolution of television
series, Thai and international series production industries, content
analysis and critique of thematic elements and value systems portrayed
in series, laws and ethics in production and distribution and the future
trajectory of Thai series on international streaming platforms
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20232469 nsuadnsunutimanians 3 (3-0-6) %é“ﬂﬂml,asﬂaﬁﬁﬁugﬂﬂummﬂammé’ﬂﬂqmﬂumwﬂm Mg
Translation for Junmwdinge wellamsudadiuau ez Usslon wazauguwuy
Communication Arts a9 9 Tuaullivaaans
Principles and basic methods of translation from English to Thai and
Thai to English, techniques for translating idioms, technical terms,
sentences and different types of communication works
20234369 wiellansdnreLiiedefivia 3(22:5) | muwiuazmsufoRdmiunsdadeiiiededivia nsldimadianinaiizes
Editing Techniques for Digital N1530BIAUTENBUAMUAMNLALAES NTAIVANAMNINYDINANIY LAENIT
Media Inszilyudeyadmiunssuiunsinse
Theories and practices for digital media editing: storytelling techniques,
visual and audio composition, work quality control, and data organization
for editing processes
20236169 Msesandiiions 3(3-0-6) | WinARLAENANNITEINTASAAnTflon1sIUAsuLUam1dnn N3
WasuuUasmsdsa euIIdenseniiyjutunmsudlalyvdsey mslideyauazaialuns

Transformative and

Data-Driven Journalism

IpTeikaztnaueUssunsdieg NMsdudunaznsivaeulayaidedn n1s
Uszgndltiatesilouazimalulaglunmsiinsgidens madamsunausteya
sheam msiaFesfiaauseumalauaznseduliAnmsivasuuias n1s
Anufuinssdntunuininaumaunslideyauas maiauennsesnves
AP ATIVIVTIULALAMUTURATEUIUNNTTIBNUYT

Concepts and principles of transformative journalism, solution-
oriented news reporting focusing on social problem resolution,

evl



P58V INeway
AW Y

BN

A185UETIEIB N N8 LAZAWIDINg Y

utilization of data and statistics in analyzing and presenting social
issues, in-depth data research and verification, application of tools and
technologies in data analysis, data visualization techniques, inspiring
storytelling that drives change, practice in producing news pieces that
integrate data usage and social solutions, ethics and responsibility in
news reporting

20236269

LSUATNATIALAZNNT
UImsianisaenara
Creative Labors and Digital
Media Management

3 (3-0-6)

wnAnLasTinueifeadastunmsuimsdanisTiawarnsvinay aneld
UNUIMUDILTHUESNATIA N1TYILNET NSUSISIANISNsaevinly
dnwaizing 9 uarnmsdnassatainmafionunmdindia eusuldiuns
Uimsdanisdendiia

Conceptual frameworks and professional skills associated with life and
work management: roles of creative labor, documentative practices,
diverse production management approaches, and welfare allocation for

optimal life quality in order to apply in digital media management

20236369

) d‘ aa v a a
AMTUINFUDLNDAINAULAEY
Presentation for Digital
Media

3 (2-2-5)

wanMs wazinalansiauesgslivszdnsnmlaedagsuansduman
ANUNINELAEINQUIEAIATDINTILEUD NSIE304 NTDBNUUUNIN LAY
\nTesiledoidviaiiansliutinle msinuftRnnitausnaznsussiliuna
nsthiaueruunanesuivanviane

Principles and techniques for effective presentation based on the
audience, meaning and purpose of the presentation, storytelling, visual

design, persuasive digital media, presentation practice and presentation

vol
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evaluation through a variety of platforms

20236469

wAdANNSAUNBR]

Interviewing Technique

3 (2-2-5)

VANNS WWIRRNISAUNTBalYARS N1SRSENmluNTdunIYel NMINEnLAL
tiauensdunualludenmiadouln

Principles and concepts of interviewing people; preparation in
interviews; production and presentation of interviews in visual media

20239169

NNFDONLUUINUAS

Production Design

3 (2-2-5)

NANNITUAZUUIANAINTUNITODNLUUIIUATIY NISLATHLIUADUNITNES
MsUIMsdans msUszendlindnnsmedavs iednesduszney
wazasgursemansdmiudondia

Principles and concepts for creative work design; pre-production
preparation, management, artistic principle applications for compositiona
and aesthetic arrangement in digital media

20239269

NSOONLUULEYS

Sound Design

3 (2-2-5)

VW RALNITEBNUUULELY MENTTUIUNMTATIETIALaENITItaUnTel
Uszlamsng  iilemsaiades Suiinides waudes dusudondiaguuuy
FI9 9

Sound design and theories; creative processes and diverse equipment
usage for sound creation, recording, mixing in various digital media

formats

20246269

TRIUSTIUAS9ATIALAY
QRAMNTINAT9ATIA
Cultural and Creative

Industries

3 (3-0-6)

WA BNt UTRUSITILAEERaIMNTTNATeEATTA Jenu Wawnis
wIlty waznsalAnwn Aeldusunvesdausiuady iWehuusuldiu
douazgnavnssuaiassAvadive
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Theoretical concepts pertaining to culture and creative Industries;
definitions, developmental trajectories, contemporary trends, and
illustrative case studies within the contextual framework of modern

society to be applied to the media and creative industries of Thailand

20246369

gsnvamIndndmsu
AusEnaunsiulul
Startup for Young
Entrepreneurs

3 (2-2-5)

nénnailesiuesssiaanindn anuimisuasdatoddnyfiazinlug
ANLENSY NFNATIZN wazMIINTEUEINY MsiinbigsAvansndn
peUlangnaInnITUIUNIIARERNKUUNSYEURUULD DR uve WA T
fiannsoldenliage 33nenisuuuelad mseenuuulszaunisaifineu
Tandgldann auditugiudumstuuasnstyddmiugnosissoamsinsm
MswsunmIkaznsiiauelassaioszauuegaiusanEam
vi3omsveyuaInuMawing LitelddmiunsimungsRaamsnem

Basic principle of startup, key challenges and key success factors,
analysis and preparation of a business plan, creating startup in response
to market needs, design thinking process, minimum viable product, agile
methodology, user experience design, basic knowledge of finance and
accounting for startup founders, preparation and presentation of
projects for effective fundraising, or applying for funding from various
sources for startup business development
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20246469

1A5INIAUGSAFRARYE
Digital Media Business

Project

3 (2-2-5)

finwn 348 wazimuilasanuiugsiedendva UnuuUIMsAIva
WpsTUURITRd S UBRnsRITaTiunaule Tassuiiianntussdes
HIUAMUTILYOUYBI1915EkaYE YT JAnfAesdnitenaislnssu
warasuUnaAeniulasadivh

Study, research, and develop digital media business projects; the
project must related to engaging digital service formats or digital
systems for digital organizations, the professor and the department
must approve the developed project, students must organize project

documents and take an oral examination about the project

20249169

ANSHNANATNEURNT

Film Production

3 (2-2-5)

ASTUIUNSHARKAYAS9ETIAAMEURS AauAdumeunIATENaIY N3
$rn1seuUszana) MITEUBUALIY ASYUIUNIAITIdET n1sUsmS
e maamui’?umauﬂizmuﬂWiﬂw@m@mmwmadwamu%é’ﬂmidwﬁﬂ
Film production and creative processes; from preparatory stages,
budget management, project proposal presentation, location shooting
procedures, team management, to post-Production quality control
processes

Lyl
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20326169 NNSDONLUUSAANBAILUTUA 3(2-2-5) | WWIAA NANNIT UaEDIAUTENOUVBIONANWAIDIANTLAZLUTUA NTILATIEN
LAZIANT wariausndnval nseenwuULarMsAoassndnualiugemnensieansi
Corporate and Brand ﬁaﬂﬂﬁa’]ﬁlLﬁ@a%’Nﬂ’]i%ﬂiLLazﬂ’J’mL%’]I‘\]LLfW'ﬂEjJJLﬂ’]MJJ'lEJ AsUsELuNG
Identity Management LAENITINNITONTNBAIBIANTHALLUTUA LUYARATIA
Concepts, principles, and elements of corporate and brand identity,
identity analysis and development, design and communication of identity
through various communication channels to create awareness and
understanding among target audiences, evaluation and
management of corporate and brand identity in the digital age
20332169 NFIATINLSUANT 3(3-0-6) | ALY WUIAA u,az‘mqwjLﬁaaﬁup§§uaﬂiiuqﬂ§%ﬁa ANSENKUUNITAY
Audience Analysis ToyarTuans mﬁmswzﬁwaLﬁaﬂﬂmwLLmumi?%aam%aymﬂmi G
AIIYIUTTUUALNITANATBINTUANS
Theories, concepts, and definitions of audiences in the digital age;
designing data collection for audiences; analyzing results for integrated
communication planning; and ethics and protection of audiences
20335169 meITeiionsieas 3(3-0-6) | MsfauazimuaUsEiuia nsenuaznIsAUAtyYINITINE

WY IUINTT
Research for Integrated

Communication

NSAUALLENES N150BNKUUNNTITBBIRUAMLAZITIUSINluLTUN
Msdeansilaysanns Maniudeyauarnsieszideys nsleuseny
M998 Uarasesslunsidy
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Setting and defining questions selecting and defining research
problems, conducting literature reviews, designing research (qualitative
and quantitative) in the context of integrated communication, data
collectlon and analysis, research report writing, and research ethics
20336169 ﬂ'ﬁ?{laﬂ'ﬁ@ﬂuﬂim’lﬂ’]i 3 (3-0-6) LLU’JF“]@WU%WULHEJ’JﬂUﬂ’liﬁ@ﬂ']'ﬁL“Uﬂ‘Uiﬂﬁﬂ?i amﬂivﬂawaamsaamﬁ
Integrated Communication ﬂ’liNﬂﬂNﬁ?ULﬂi@ﬂM@ﬂ?iﬂ@a’ligﬂLL‘U‘UG]']\? 9 Wﬂi@Uﬂ@NU'ﬁUWﬂ’liﬂ@a’li
moovlatuavesulal]
Basic concepts of integrated communication, the components of
communication, and integration of various communication tools that
cover both offline and online communication contexts
20336269 miﬁmuwﬁama%’masiﬁ 3 (2-2-5) NITUIUNITVRIANUANFS19ETIA ﬂﬁﬂ%ﬁﬂ?iﬂi?ﬂﬁiiﬂLu@‘ﬁﬂum‘u&@ﬁﬁ
Lﬁ@ﬂﬁﬁ@ﬁ?ﬂ%ﬂﬂvim’]ﬂﬁ LGU\‘iUim’lﬂ'Tﬁ aﬂﬂﬂ'ﬁuﬂ@ULLauUiuLﬂW‘U@QL‘u@‘Wl ﬁammmuamﬂummmm
Creative Content dovudoussumshg 9 waginUHUR
Development for Integrated Definitions and process of creativity; content creation strategy for
Communication integrated communication ; elements and types of content; principles
of content creation in various media types; and practices
20336369 ﬂaqwﬁ‘mim\umuﬁa 3(2-2-5) | AnunNng Usekan é’ﬂwmz“ua@ﬁaﬁiﬂumiﬁamﬂ%ﬂyimﬁmi AIYUIUNTT

Media Planning Strategy

MHudonde LLasmi%aﬁaLﬁaLLﬁﬂiy,mﬁmmiﬁami LAZNITIN
UsgaVB MBI Iamaude

Definitions, types and characteristics of integrated communication
media; media planning and buying selection process for solving

6v1
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communication problems; evaluation of the effectiveness in media
planning
20342169 Mwdangmilon1sdeans 3(3-0-6) | MyaNinwgnsils ya suuanileun S ingmilon1sdoaaid
Waysannig ysanms mdwi Tassaiishiennsal ilensaeansuazanuidila
English for Integrated Wnelulazneuenesding
Communication Development of listening, speaking, reading and writing English
language skills for integrated communication; English vocabulary,
structure, and skills for communication and comprehension, both inside
and outside organization
20344169 nswARdeRdaLion1sdeans 3(2-2-5) | nénmskAndeRava NITUIUNTRARSLATUAeUN1INER TUnISHAR LAY
BYIUINTG Fundanisuan nMsmeunsiugemansaeasuuueaulay msUsidi
Digital Media Production for nanslideiiiensieasideysanms
Integrated Communication Digital Media production principles; production processes from
pre-production, production and post-production stages; publishing
through online communication channels; evaluating the use of media
for integrated communication
20346169 wadiansiiaueiiiens 3(2:2-5) | wdnns wasmalianisunauesdelivssavsainlaedadsuaislundn

HoansiBaYIUINIS
Presentation Techniques
for Integrated

Communication

mNuINglar IngUsTasAranIsnlEue NslaNIEed MSOINLUUAM Lay
\n3esilededviaiiionsliutinla meflnufiRnninauesuunanilesy
fivannuany vinwzuaryaannmwesiiiiaus nsliney defiaszis s
Usgilung
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Principles and techniques for effective presentation based on the
audience, meaning and purpose of the presentation, storytelling, visual
design, and persuasive digital media. Practice through a variety of
platforms, presenter's skills and personality, interaction, precautions,

evaluation

20346269

NNTINUHUTUTIAINDNT
HoansiBeayIUINIS
Integrated Communication

Campaign Planning

3 (3-0-6)

N3LUIUNIT @ﬁﬁﬂizﬂauﬁuaﬁﬂaq%ﬁﬂﬁiﬁﬁﬁLLNUimiﬂﬁLﬁ@miﬁamiL%ﬂ
ysanms AnUfuiRnsiesgitammansaeasneldieulufiunnsing
mMsimuaingUszasinsdeans nmsidennagvduaznaislunisieans
wagNSUITTIUNE

Processes and elements of integrated communication campaign
planning; practices of communication problems under different
conditions; setting communication objectives; choosing communication
strategies and executions; campaign evaluations
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20322169 Mwdangmilontsdeans 3(3-0-6) | MsmuNYznsita e SruuanlEunISInguilon1seaIUUTIA
WUTUA TuuSuniidunans mdwet Tassadrdbiennsel enisdeansuazanudila
English for Brand winelunezneuenesding
Communication Development of listening, speaking, reading and writing English
language skills for brand communication in formal context; English
vocabulary, structure, and skills for coommunication and
comprehension, both inside and outside organization
20324169 AIRDNLUUNTINNLAE 3 (2-2-5) | nann1599NLLUY nszUIUNMsHARdenT inuazdeafiliieUssiameng 9
Jandife N3N INLAZNIIANLAININABLUTLNTUABUNADS NIFFARRDNINLAZLEES
Graphic and Multimedia Msvedafiavdnsudedaniivie msvludunsdin msnandensaiin
Design LLazﬁaﬁaaﬁLﬁﬂLﬁamauiamﬂmﬁmqﬂizmﬁﬁLmﬂem
Design principles; production process of various types of graphic media
and multimedia; drawing and photos retouching using computer
programs, audio and visual editing; creating special effect for
multimedia; motion graphics creation; graphic media and multimedia
production to meet the needs of different purposes
20324269 MIeENKUULaTHARdaN N 3(2-2-5) | Ay JUluy warndnniseenuuudeninis nsdenidusuinnues

Visual Media Design and
Production

AN MANASIE N15IReeRUsENaULTeRal tneltudeUseinnadans win
M55UlANIN1SEBANITNNTNANN N1TEBNWUUASINATIANAINY NITITIHY
N1SNEN WIPUNIHNUHUR
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The definitions, format and principle of visual media design; picture
category selecting; principle of coloring; art composition; concentrate
on digital graphic; receive marketing brief; design and create work;

production planning; practice

20326269

ASANNTHBUIAVUALNUS

Media Relation Management

3 (3-0-6)

anufuszaudnlaieafudnvarnsihauredemaruideduiunay
doooular] nsrvrumslunmsweunsteyatnansvesesdnsludsdesnavuy
WuAeuarianssufivainuats MsuImsdansanuduiusiudesng «
N13InUIrAVEHATEINITUTITINNITAUENNLS

Knowledge and understanding of mass media operations; processes
of disseminating organizational information to mass media;
management of media relations; evaluation of media relations

management effectiveness

20326369

= A v v
AsERENTENS LN

Persuasive Communication

3 (3-0-6)

nuiuazmaiianslihniila Inivensitfiinle msadeansiions
Tutnle nslavdngiunasnisensds nslaudawasnisidutnle
Tuaorunsalsing 9 aspsssnlunsluninla msuszliuyszandnaves
nsdeansiionsliutiile

Theories and techniques of persuasion, psychology of persuasion,
message creation for persuasive purposes, use of evidence and
references, argumentation and persuasion in various situations, ethics in
persuasion, and evaluation of persuasive communication effectiveness

eqt
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20332269 QR RNILEPRIGERRE 3(2-2-5) | Uwuu s madsuternuuaznagnsmaiandesinzausenisieans
iFeailon1sdeansuusud wusuAHAUTEIANENS q MIUszgndmaliniBnsidounaznisianFes
Copy Writing and flaenndoronginssuduilnayaidsa
Storytelling for Brand Formats, methods, copy writing, and storytelling strategies for effective
Communication brand communication across various media; application of writing and
storytelling techniques aligned with digital consumer behavior
20332369 madugusgniauazdani 3(3-0-6) | msldidvauazniseenideaiigndes vinwensidugusmauaziisng nisudly
ERISARF Tagviamznthl Yaanamm iNseImMLazaTTeUTINYEIRUTENALAZENT
Announcer and Master of Voice production and proper pronunciation; skills for announcer
Ceremonies and master of ceremony; improvisational problem-solving; personality
development; etiquette and ethics for announcer and master of
ceremony
20332469 miL%u%uquﬁamiﬁaaﬁ 3 (2-2-5) ‘ViﬁﬂmmazLwﬂﬁﬂﬂ’mfduwﬁzuqqLﬁamsﬁamimﬁﬂsquyimﬂmi N8y

29ANT
Advance Writing for

Corporate Communication

\Benagnddmiudonazunanieundviainarvans maaminugnsdou
dietnguszasdians nsinseinguidmansuasnsusuudaden
Iimnzay nsussandldmelulauazadosionavialumsassassdidom
ma@ﬂﬁ]uﬂﬁ‘di%LE.QJUUizaﬂgwasﬂﬁlﬂﬂﬂ'ﬁL%EJULﬁIaﬂTﬁ%E]ﬂ'ﬁ

Advanced principles and techniques in writing for integrated

corporate communication, strategic writing for various media and digital
platforms, development of specialized writing skills for specific
purposes, target audience analysis and content customization,

1%
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application of technology and digital tools in content creation, and
evaluation of communication writing effectiveness

20334169 NFENEANLAENITHERIALE 3(2-2-5) | msldurlagsieneuenlunisaienin nszuiunsaenmluagale nsinlu
\on1sdeansesdns e MYARALUAARALD NMIANWASAIN NTEUIUNITHERTALD N1TIALE
Photography and Video nsdnesdusznou msldliifudulunisdrerih msldtlygnuseRvduisluam
Production for Corporate AMENEAENSHARIAlaLiDN TR 0E1T0IRNS
Communications Using external flash in photography; studio photography process;

studio portrait lighting; photo retouching; video production process;
lishting; composition; using gimbal in shooting; using artificial
intelligence to assist in photography work and video production for

corporate communication

20334269 N5eeNLUULALKARTON M 3(2-2-5) | Avwmang sULUU ndnnsesnuuudenimadeulmuazdelmisu 4 de
ol Ussaniilonau wagmiledy ﬁu’qLﬁamﬁﬁmiﬂswﬂgsuaaLLmuG?LwU%’mwu
Motion Graphic Design and warkauwls NM33ulangnsdeansnisnatn NseRnLUUASINETANEINY
Production ISUHUNIHAR WEONTHENUR

The definitions, format and principle of motion graphic design; and
other new media; video clip media and short film; brand appear
obviously in content and product placement; receive marketing brief;

design and create work; production planning; practice

Gqt1
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20336469 msdnnsnisieanslung 3(3:0-6) | MsiATziuaraansalUssfuiionainy NTINMHUTULDNNILINGA N9
NG doansluamyingn nsdnmannuidesiudediss miugniwdnualodns
Issue & Crisis Management Issue analysis and forecasting; crisis preparedness planning; crisis
communication; reputation risk management; corporate image
restoration
20336569 nMsnaadsAIviaiions 3(3-0-6) | wwafn eadUsznauesMsAeansusuiinudessulay nagns nads
Foasuusud nsdeans waznsUssdiulseaning maensunguineuarseiloudedaduly
Digital Marketing for Brand nslédessular
Communication Concepts and elements of brand communication through online
media; communication strategy; execution; effectiveness evaluation;
and laws and regulations of online media
20336669 NAYNSNNTATIUUTUA 3(3-0-6) | MTBATIEAnIUNNTainIIRaIn MIdeveyarustaalgadn s

Brand Strategy

wnAavdniozilugnsaieassAuususvesmues nINInagNSHY
deveulatuardesenla Msmedeuunuuuunatsadeniouns
Susndunsuaznisussdiung

Marketing situation analysis; consumer insight research; development of
main concept to create own brand; strategic planning through online

and offline media; A/B testing before launching; and evaluation
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20336769 Msudsdnnsiedenuuay 3(3-0-6) | Mwsmwesdedinn mlesziteyauudessulatl idesilelunsmiusi
MsIAsIzRtoya waziinneideya mathdeyaunuiuuginisdeansriudessuladlvid
Social Media Management Usydnsnm
and Analytics Overview of social media, data analysis on online platforms, tools for
data collection and analysis, and the utilization of data to enhance the
effectiveness of communication through online media
20336869 NSUSMITIANITAIM 3(3-0-6) | WNANKAZANNLINGBUTIBIANT N1Tad AT deuatenng
SUllnvoUADdIANYBIBIANT msdeansfunguiildlsdmdeiiieadesiuesing wnfnsuniuddy
Corporate Social ANUSURATOUADEIAL UNUMATNTILAZTTENUTINaeinE0anT03RNT
Responsibility Management AADAIUWIAAGUNSAoaNseRn eyl
Corporate concepts and environment, building and maintaining
reputation, communication with stakeholders, sustainability concepts,
social responsibility, roles and ethics of corporate communicators, as
well as modern corporate communication concepts
20336969 NAYNSNIAAIAENBVENA 3(3-0-6) | uvne Ussinnvesiavizna nagnsuaznaisnsleiiavsnaiiionns

Influencer Marketing

Strategy

AoansuusuatugUiuusng 9 MyinkazUssiung
Definitions, types of influencers, strategies and tactics for leveraging
influencers in brand communication across various platforms, and

methods of measurement and evaluation
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20337169 nMsdamsfeansuusudlunmie | 3 (3-06) | Amuviing wwann é’ﬂwmzﬁuaammLﬁaaLLaﬁﬂqaﬁLﬁWﬁuLLdmﬁuﬁﬂ
g AsTUINMIMURLNTAeasTun1aeingd nsussidiuna
Brand Crisis Communication Definitions, concept, characteristics of brand risk and crisis, crisis
Management communication planning process including evaluation
20337269 MINAUTINYENFIAL 3(3-0-6) | MaesuasnuAdnamkazinsevlviminzaununamesluuTun dausssy
dmsumsineuy Inewaganna swddinnsawyweduiug msuwsinie nsldnwdngy
Developing Social Skills for N15779617 mi@&vjiamﬁ“uLLazmiﬂ%’Ué’ﬂuamuﬁﬁwm
Work Strengthen the personality and manners in accordance with Thai
and international appropriateness culture; human relations building;
dress code etiquette; English language usage; conduct oneself; proper
social and work place conduction
20338169 AMUSTURAYRUADHIAUUD 3(3-0-6) | Unum BvEnavesTARNIHUTUATIIed AN TausTTuLaIATYSH

WUTUR
Brand’s Social Responsibility

a o A

‘\]iiﬁl?Uiimﬁﬂ%aﬂ’li 3UFITU ﬂ’JWEJ%J‘UNWU@‘UGUQQUﬂﬂ@ﬂWiﬁﬁaﬂﬁﬁiaﬁﬂﬂu
MsWRUWUUS ey

Roles and effects of brand communication toward society, culture, and
economy; communicator’s ethics and responsibilities for society,

sustainable development
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20342269 Mwdangmilon1sdeans 3(3-0-6) | vinwzmsile ya 811 Weunwsingquiiielaenadesiususudeansesns
DIANT Listening, speaking, reading, and writing skills in English for corporate
English for Corporate communication
Communication

20345169 nsdunuInsdeansesAns 3(2-2-5) | MmTwikazeiueUsuiusvattlunisieaisesinsnisdeaisesdng
Seminar in Corporate fisluuagsinsUssna uwiltiuaznsdsuuaduanmsieansesdng ms
Communications lssues ‘Uiz&gﬂﬁ%ﬁ]‘wﬁLLaSLLU’JﬁWIUHWiLLm?J{]EyJﬁWmigami@\‘iﬁﬂi

Analysis and discussion of contemporary issues in corporate
communication; domestic and international corporate communication;
trends and changes in corporate communication field; application of
theories and concepts in solving corporate communication problems

20345269 ARy A mIUNTITY 22:04) | v anuddyvesadniugruililunudeans Bnsiesey
mMsdedns adABanssann uavadAdaouuny mniidede
Basic Statistics for Definitions and significance of basic statistic for communication; methods
Communication Research of descriptive and inferential statistics

20346369 maugusgnaumsdmsuau | 3 (3-0-6) | MNTINANTINTEUUNTTINIUL UaeNsUIMITInN1sTinuagaues
Tmemans fuseneums uazfuszneuendndaszluavnivnIndemtary n13ausuUg
Entrepreneurship for u MIdamsaunmdinnasglavesiuseneue¥ndase Msidens
Communication Arts Overview of working system and work and life management of

entrepreneur and freelancer in media industry; time management,

quality of life and financial plan for freelancer
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20346469 MsUMsnuiiensdeans 3 (3-0-6) %5ﬂmiu§mmmﬂﬁ’mLLNuIﬂiﬂmm‘ﬁ@muﬁlamsaﬂﬁﬂil,wuyiimms
\BIYIUINIG mi’mLLNUﬂaqwéﬂﬂiﬁaaﬂiﬁhuLﬁ%aﬂﬁaLLazﬁQQMWGﬂﬂiﬁaaﬂiﬁwaﬂﬂwaﬂﬂ
Principle of Management for NSMRUATRULYALAZLUMINE N15TIRETINTNEINTUAZIUUTZUM
Integrated Communication NsARAULAZNITUTELHUNALATINS
Principles of management and project planning for integrated
corporate communication, strategic communication planning through
various communication tools and channels, scope and goal setting,
resource and budget allocation, project monitoring and evaluation
20346569 N99ANANTINAMTULUTUA 3(2-2-5) | AMWUNNY WNAA UTenn 99AUTEN0U kagNIEUIUNITIINITINNANTIY
wagn1siludatuayu uazmaiuglguiudianssy aaenfinufiRdnfansalasidufousnsh
Event and Sponsorship for FREUATIETENIUNITA NIMMUATAUITLAIA kAL FURUUVBNIUDEN
Brand #519859A NMFILNY NSUSTANUY wazn1sUseiliudssaninag
Definitions, concepts, types, elements and processes of event and
event sponsorship; practices from researching situation analysis, setting
creative event objectives and formats, planning, coordination and
effectiveness evaluation
20349169 hdodonassdmiunsdeans | 3(3-06) | miAnwduaiussdiuiaulalunudemndeysanns madvuardouay

\BIYTUINT
Selected Topic for Integrated

Communication

TgUszaeAnIsAinen N1INUNMILITINNTIN NMSNUTIUTINLEE IR zideya
miﬁ'u,auamamiﬁﬂm ﬂ?ﬁ%ﬂﬁ?i’]ﬂﬁﬂﬂ?iﬁﬂﬂ’]

Research study on selected topics in integrated communication;
formulation of research topics and objectives; literature review; data
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collection and analysis; presentation of research findings; research
report preparation
20349269 miﬁﬂwﬁwuﬂﬂa 3 (3-0-6) UizLﬁuﬁaﬁzmem\‘imi?%aa’ﬁmw?mﬁ’] NITUUIEIUNANALAZNITANNUN

Individual Study

Wvane M91gandalaguslan nMsfmuedmurisE@ndun nssuiuns
afanazdansnsidud nagns uazmsldieesiodoarsnmarniiiode
A1901913UA

Profoundly practice of learning and thinking or researching on topics,
issues or problems in brand communication; market segmentation,
targeting, consumer insight, brand positioning, branding and brand
management process, marketing communication strategies and tools

used for brand communication
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20145169
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Preparation for Work

2 (1-2-3)

NENNTT WUIAA LAZNIZUIUNITVBIENAANYIMTONISENULY
AaUsEIne m’miﬁugmuazLwﬂﬁﬂiuﬂﬂ'ﬁaﬁﬂimmmzﬂﬁﬂ’amu Vinwy
MsAeas Wnwen15119un Thuensiesen Fneensuidanianis
miuarnsdndules msdomsinuiausssy maviemaduiiu yadnam
LAZNTEIN NTIANTTNTUAIMAEANASER 3581UsTAlUNSUS TR
WAZATINIUTIULLITITN

Principles, concepts and processes of co-operative education

or overseas internships; basic knowledge and techniques in job
application and working; commmunication skills, planning skills,
analytical skills, immediate problem solving and decision making
skills, cross-cultural communication, team working, personality and
manners, emotional and stress management, work ethics and

professional ethics

20145269

aufafnuIlazN1IANY
By saNIsAUMsYineu
Cooperative and Work
Integrated Education

6 (0-18-9)

mMauftRnuluaaniujiinuasiouduninnudinsadiunaives
anuiufuRnuluiumisaiiaenadesiuamuiBsulazimnzaniiu
AdmnuannsavesianiagldiumseysiRannaeivl Weslosanu}
Mngufiunsufifau Anuszaunisalaseannnisuinnu Wawn
auedbiduglrnundexlunisiu wagannsavhauldruiivaadusa
N3AN
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Practicing in a workplace as a temporary full-time employee in a
relevant position that suits a student’s field of study and abilities
with the approval of the department for integrating theoretical
knowledge and practice resulting in student’s gaining of work
experience, self-development and readiness for work upon
graduation
3) nuInIYIaRNLEs hitiaandn 6  wqwnn
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